š COMPARISONS OF AVERAGE AUDIENCE ESTIMATES =. 


FIRST REPORT FOR JUNE 1083 


EVENING 7:00-11:00 PM 
General E 3 Situation. Participation. Feature. NI 25- М! 55- 7:00- 900. 
Drama. Drama(1) Comedy Adventure Variety Films 30 Min. 60 Min. 900 PM 11:00 PM(2) 
HOUSEHOLDS % AVG. AUD. 12.0 14.4 13,5 14,2 13.2 13.5 13.4 12.3 14.0 
NO. OF PROGRAMS t 10 E] 6 TER 8 31 34 31 42 
EVENING MONDAY-FRIDAY 
6:00—7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 10:00AM-4:30PM WEEKEND DAYTIME 
i 27 Spell Rs _ 
information) _ 11:30PM- Daytime ho Situation. 10:00AM- 1:00- 10:00AM- Chi- " з E 
Once-a-Week Multi- weekly. L:00AM(4) Drama Partic.(1) Comedy 1:00РМ 4:30PM 4:30PM dren's(1) Regular. Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 6.3 9.8 4.8 6.9 4.5 4.8 6.7 5.9 4.6 5.0 4.5 4.8 
5 3 7 12 1 ТЕА 13 12 25 31 8 11 


NO. OF PROGRAMSt 
(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED: 

GROUPING. TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
(1) INCLUDES 8:30-9:30РМ AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 


(Ñ) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 
— O 


FOR REPORTING. 


IFR. INSUFFICIENT NUMBER OF PROGRAMS IN ТҮРЕ 


жа 


1 PROGRAMS ARE RATED !N TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS. 
ARE EXCLUDED. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(T) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING JUNE 5, 1983 


NIELSEN AVERAGE AUDIENCE 


AUDIENCES AUDIENCES 
RANK PROGRAM % U.S. NO. (000) RANK PROGRAM % US. NO. (000) 
1 HAPPY BIRTHDAY, BOB(S) 23.9 10 HART TO HART 
2 60 MINUTES 18.7 10 M*A*S*H E 141330 
з JEFFERSONS# 18.3 12 TRAPPER JOHN, M.D. 17.0 14,160 
4 THREE'S COMPANY 17.9 13 ALICE 16.7 13,910 
Š HUE STREET BLUES ini 15. ABC SUN 16,81, 13.230 
; DAY NIGHT. MOVIE# 16,5 174 
7 NBC MOVIE OF THE HEEK-TUECS) na 15 NBC MOVIE OF THE MEEK(S) ISP |, 1310 
в MAGNUM, P.L 11.4 17 REMINGTON STEELE# 16.4 13,660 
9 ONE DAY AT A TIME 17.3 18 FANTASY ISLAND 15:8 13,160 
3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE- MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE PAGE A. I 
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PROGRAM AUDIENCE ESTIMATES 


(ALPHABETIC) ` 


1ST JUNE 1983 REPORT 


-= 
L 0. OF | PROGRAM | HOUSEHOLD AUDIENCES ыс 
0. 
PROGRAM NAME EG STATIONS | COVERAGE PROGRAM; ANE RN shots PROGRAM. | HOUSEHOLD ims 
"f ooa IME our ner ик wol w SIME E| АЁ siare AUD 
I WK2 * DAY TIME DUR мет ика WK2|WK 1 WK2| y| Wo SHARE WO) 
Tur 
15 |201 191 98 97 |А .8 BIG BIRD IN CHINA(S) 
TUE. 8.00P 60 NBC А B ДҮ, 1 SUN. ТП 90 NBC CN ges d ^ Eu ^ Абы 
ABC FRIDAY NIGHT MOVIE т |18з 183 91 96 |А 11.2 20  933||BRING EM BACK ALIVE 
. .. 9.00P 120 ABC FF B 12.2 21 1016|| 2 TUE. — 8.00P 60 CBS A pe MEE C MES 
пасол Pr Авс "d 203 201 99 99 Ë ue ?? 1125 ET BILL 178 95 А 53 22 1141 
2 MON. 9:00P 120 7.4 26 1449 MED. 9.30P 30 NBC CS B 13.7 22 1141 
CAGNEY & LACEY 25 
ABC MOVIE SPECIALIS) pg ppt | 293 99 14.0 24 1166 || MON, 10:00260 CBS OP лита B 150 24 1250 
NEHS-RATHER — 170|200 199 98 : 
r4 15 CLOSED) 194 P 16 T3559 23 1156 
= 97 5.8 13 483 M-F 6.30P 30 CBS N B 13.9 25 1158 
CBS EVENING NEHS-DEAN 
Me ERRORI p A Ju 186 186 94 96 А Тан 21 1091 cit 6.30P 30 CBS м? 100—1 А $1 Ë 800 
а " E 25 1341 NEMWS-SCHIEFFER 25|157 158 88 Ë 
1 TU&TH 9.58Р 1 x22 M Q 
i E S T SAT. 6.30P 30 CBS N B 10.1 20 841 
" 10.000 1 95 SAT. NIGHT MOVIE 32|183 195 
: т 9149р 1 1 SAT.  9.00P 120 CBS FF "15 à 10 % 1250 
-TH 9:5вР 1 2 SAT. 9.30Р 90 Te, eb; 1050 
2 св "ERE NIGHT MOVIES 26 | 198 
r3 isnt: ru. mo 33 |185 196 94 97 A 16.3 31 1358 - 9.00Р 120 CBS FF É в 16:5 26 1385 
19:2 32 1599 ¿ 
CBS WEDNESDAY NIGHT MOVIE ?1|195 192 299 96 |A 13.8 24 1150 


ABC МЕМЅВАТЕҒ -SUN. 
H 


SUN. 8.35P 1 ABC 
2 SUN. 9:51P. ED 
ABC SPORTS UPDATE-SAT 
1 SAT. 8.57P 2 ABC 
2 SAT. 8.58P 1 
ABC SPORTS ÜPDATE-SUN 
1 SUN. 9.51Р 1 ABC 
2 SUN. 8.34P 1 


ABC SUNDAY NIGHT MOVIE 


2 SUN 9.00P 120 ABC 
ABC о NEWS TONIGHT 
M-F 6.30P 30 ABC N 
ABC бы [р AED" -SUN 
30 ABC 
ALICE 
1 SUN. 9.30P 30 CBS 
SUN. 8.00Р 30 
AMANDA'S 
1 THU. 9.30P 30 ABC 
A BUNKER'S PLACE 
8.00P 30 CBS 
n PASE 
FRI. 8.30P 30 ABC 
BENSON 
FRI. 8.00P 30 ABC 


за | 190 192 94 95 |A 

N В 
34|190 195 95 97 |A 
SN B 
32|197 194 98 96 |А 
SN B 
?6 202 97 |А 
FF B 
170202 203 99 99 |A 
B 

28 | 165 167 86 87 |A 

N B 
6|198 197 99 99 |А 

cs B 
4 | 195 97 А 

cs B 
з | 196 99 А 

cs B 
12 | 194 184 97 95 |А 
cs B 
2 |195 193 97 96 |А 

cs в 


KEY: A= CURRENT REPORT В = SEASON AVERAGE 


оо ox 


oo osso bhh aN moo >л vw» 


1 WED. 8.00P 180 CBS FF B 14. 
2 WED. 9.00P 120 
E AMERICA 9.30PM(S) 168 94 А T; 
SAT. 9.30P 30 NBC P 
Ксы AMERICA 10.00PM(S) 174 95 5. 
SAT. 10.00P 30 NBC P 
diese AMERICA гу ESL 177 95 5 
SAT. 10.30P 
CHEERS. 19 | 211 203 98 99 |A 15 
THU 9.30P 30 NBC CS B 14 
CHIPS. E 200 97 |А 9 
? SUN 8.00P 60 NBC OP B 14 
CONDO 2|196 146 97 88 |A 10 
THU. 8.00P 30 ABC CS B 10 
DALLAS. 32| 202 204 298 99 |A 11 
FRI 9.00P. 60 CBS GD B 22 
DEAS MR. PRESIDENT(S) 192 95 JA 6 
SUN. 7.00Р 60 NBC а 
DIFFERENT STROKES-SAT. 196 196 95 97 |А 11 
SAT. 8.00P 30 NBC св? B 14 
DUKES OF HAZZARD 33 | 199 188 97 96 |А 12 
FRI. В.00Р 60 CBS CS B 16 
DYNASTY 1 202 99. LA 12 
2 WED. 10.00Р 60 ABC GD в 12 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


Dou oo uw шошо WR 


i 


о 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) —— , 10V VITE зу АЭ Л 


т | NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES р ношиноц AUDIENCES 
PROGRAM NAME E; STATIONS | COVERAGE е PROGRAM NAME RÀ в ШИШИ! m " 
мк START А. SHARE А | wK START AUD. SHARE A 
VK Day TME our NET нкі wk 2 WK 1 wk 2 Ыг 9, (0000]| DAY TIME DUR NET ика wk 2 WK 1 WK 2 ГИМ! 
EVENING СОМГО 
M*A*S*H 6|197 196 99 98 17.2 27 1433 
EISCHIED H 186 o5 |A 12.0 23 1000 MON. 9.00P 30 CBS ED 16.3 25 1358 
2 FRI. 10.00Р 60 NBC OP B 12.0 23 1000 ||MATT HOUSTON 199 201 98 98 13.3 26 1108 
FACTS OF LIFE әв |188 178 94 94 |А 147 25 1225 SUN. 8.00P 60 ABC "d 15.6. 24 1299 
WED. 9.00Р 30 NBC CS 8 170 26 1416 
MONITOR: 11 174 92 T.1. 145991 
FALCON CREST 4|200 196 99 99 |A 11.0 20 916 2 SAT. 10.00P 60 NBC DN 7.5 14 625 
FRI. 10.00 60 CBS GD А O @ 916 | MOVIE SLOCKBUSTERSC) 197 99 174: 20 950 
FALL GUY 7 |205 154 99 91 |А 13.0 24 1083 1 TUE. 8.00P 60 CBS DO 
ИЕ! 8.00P 60 ABC А в 16.6 28 1383 
NBA to GAME 2(5) 199 99 12.9 23 1075 
FAME 32|194 169 94 93 |А 9.6 18 800 1 THU 9.00P 160 CBS SE 
THU. В.00Р 60 NBC GD А 18:5 21 1075 || NBA CHAMPIONSHIP GAME 45) 197 эз 14.6 24 1216 
FAMILY TIES T 192 95 |A 12.8 22 1066 2 TUE. 9.00P 164 CBS SE 
2 MON. 8.30P 30 NBC CS B 13.8 21 1150 
d о) ШР MOVIES 21 183 89 10.3. 17 858 
FANTASY ISLAND 25|197 205 96 99 |А ]5.8. 31 1316 120 NBC FF 16.5 25 1374 
SAT.  10.00P 60 ABC A B 16.6 30 1383 с "ое of. TE Р СКК) 194 97 16.5 30 1374 
GIMME A BREAK 20|192 191 97 97 |А 13.2 22 1100 д 8.00P 180 NBC FF 
THU. 9.00P 30 NBC CS B 14.3 22 1191 
NBC MOVIE OF THE WEEK-TUE(S) [|186 94 17.6 29 1466 
60.5 MONKEY 1 197 әв |А 12.2 20 1016 || 1 TUE. 9.00 120 NBC FF 
9.00P 60 ABC A B 12.2 20 1016 wc Bsp DIGEST-M-F 169|169 156 85 82 12.2 21 1016 
HAPPY BIRTHDAY, BOB(S) 206 99 A 23.9 38 1991 is ОЕТ Н lnc 12:5 19 1041 


— m 


1 MON.  8.00P 180 NBC GV 1 TU-TH 8.58P 1 
1FRI.  9.07P 1 
HAPPY DAYS з1 | 206 163 99 92 |a 11.0 20 916]|| 2 M-F 8,589 1 
TUE. aat 00Р 30 АВС CS, B 16.4 25 1366 
НАТ p HART 202 203 9з 99 |A 17.2 29 1433 || М№С NEWS DIGEST-2-M-F тв | 169 172 87 88 |A 13.2 21 1100 
.  10.00P 60 ABC "ud B 18.9 32 1574 | ni. EE NBC N B 12.4 19 1033 
m 8! 
HILL STREET Bu 34|212 213 99 99 |А 17.7 31 1474 & TH 9,58р 1 
THU. 60 МВС OP B 18.3 31 1524 мс "ens DIGEST-SAT 34| 170 168 вт 86 |A 10.5 21 875 
подбран ОБ) 205 99 A 14.1 27 1175 SAT.  8.58P 1 NBC N B 12.4 21 1033 
.  9.00P 169 ABC SE 
мс ,NEHS оогоо SAT. 17 165 86 |А 7.5 14 625 
т TAKES THO. 1 194 or |^ 13.9 23 1158 AT. SP — 1 NBC N B 92 15 766 
THU. 9.30P 30 АВС CS b 13.9 29 1198 мс us m^ ДЕТ] iasa 174 85 вт А 8.7 16 725 
JEFFERSONS 30 | 196 A de) 33 1520) 1 SUN 9,00P 1 NBC N B 13.9 21 1158 
1 SUN. 9.00P 30 CBS C5 в 195 29 1624 р SUN. Sop 1 
JOANIE LOVES CHACHI 3|203 153 99 91 |А 12.4 21 1033 | | NBC NIGHTLY T “SAT. 27 | 165 164 80 87 |A 4.6 12 383 
TUE. — 8.30P 30 ABC CS B 12.1 20 1008 LSAT. 37P 23 NBC N B 86 17 716 
Kett RIDER 31 196 95 |А 14.3 26 1191 ЗР 30 
.  9.00P 60 NBC A B 15.3 25 1274 мс diim NEHS-SUN 26|168 171 83 88 |A 58 14 483 
LOVE BOAT a2|i94 201 % 99 |А 15.5 30 1291 6.30P 30 NBC N Eus 35 8M 
9.00P 60 ABC CS B 20.1 34 1674 || мес NIGHTLY AES 169 | 206 206 99 99 |A 9.6 21 800 
uve ЭМҮ 8 200 96 |A 11.3 21 941 M-F ЗОР 30 NBC N B 113 20 941 
8.00P 30 NBC CS B 12.8 21 1066 с SUNDAY inm OVE Р з0 | 190 193 93 96 А 92 25 1183 
150 NBC FF 7.2 27 1433 
MAGNUM, РА зә | 196 179 98 96 |А 17.4 32 1449 
"7 В.00Р 60 CBS PD B 220 35 1833 PS. Зор 120 
nanas FAMILY 19|1тв 185 92 95 |A 11.0 22 916|| NEW фр COUPLE 2|188 151 96 89 |A 10.6 19 883 
. 49.00P 30 NBC CS B 13.8 23 1150 4 8.30P 30 ABC CS B 10.6 19 883 


it KEY: A= CURRENT REPORT B SEASON AVFRAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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h PROGRAM ——À ESTIMATES (ALPHABETIC) P | IST JUNE 1983 REPORT 
0. 


7 OF | PROGRAM | HOUSEHOLD AUDIENCES MR | оноор, | PRODI Г с 
PROGRAM NAME ЫЙ STATIONS | COVERAGE xs wg] | PR06RAM маме E КА И ДАШ 
"к START AUD. SHARE AUD. | WK START Ë 
# DAY TIME DUR мет нка WK 2 WK 1 WK 2 WD. SHARE 0) | DAY TIME our NETTE WK I WK2 wk 1 wk 2| Y ND "н, N 
чаннат IO 
5 |199 99 A 14.4 27 1200 ||SQUARE PEGS 2 | 195 99 
1 SUN. _ 8.30Р 30 CBS CS B 14.6 24 1216 || 1 MON. 8.00Р 30 CBS CS 8 12:3 E 1025 
NEWSBREAK -M-F 168 | 181 175 91 90 |A 11.4 20 950 || Т... HOOKER 32 | 194 196 9 ^ 
1 MTUTHF 8.58P 1 CBS N B 15.0 23 1250 SAT. 8.00Р 60 ABC ОР S98 B n 26 Еа 
ЭНЕН $3 2 UD. ө.зор зо массе | °° % À $$ PM IND 
2 TUTHF 8.58P 1 UBSOE E ' 
NEWSBREAK -SAT. 34|192 192 295 95 |A v.i. 17. ЖШ DAS INCREDIBLE 27 197 98 |A 13.2 23 1100 
lSAT.  8.57P 2 CBS N B 11:7 20 975|| 2 МОМ. _ 8.00P 60 ABC PV B 18.1 27 1508 
2 SAT. 8.59 2 THERE GOES-NEIGHBORHOOD(S) 181 92 |А 8.8 1 799 
NEHSBRE AK -SUN. за | 188 187 94 94 |А 13.6 25 1193 Чо 
-SUN. 1 13 
SUN. 8.58P 1 CBS N B 17.1 25 1424 ur COMPANY 208 196 99 98 |A 17.9 29 1491 
ә аыр ABO e” 207 195 99 98 |А 16.6 26 1383 | ropy Me Aia 30 ABC c "m " B 20.6 31 1716 
. . B 18.9 29 1574 2 SUN. 9.00Р 147 CBS AC A 13.2 23 1100 
ONE DAY AT A TIME 11 |197 198 99 99 |А 17.3 27 1441 
MON. 9.30P 30 CBS CS B 15.9 23 1324||T00 i "m COMFORT. 30|201 202 297 97 |A 13.8 23 1150 
ONE DAY AT A TIME 1 197 99 |A 14.6 27 1216 THU. _— 9.00P 30 ABC eia B 15.9 25 1324 
2 SUN. 8.30Р 30 CBS CS B 14.6 27 1216 || T RAPPER JOHN, MD. 198 98 A 17.0 30 1416 
1 SUN. 10.00P 60 CBS cp? B 18.5 31 1541 
ONE NIGHT BANXS) 189 96 A r6 16 633 
TUCKER'S WITCH 6 189 95 |A 13.0 23 1083 


1 SAT. 8.00Р 60 CBS GD 2 THU.  10.00P 60 CBS CS B 15.3 26 1274 
POWERS OF MATTHEW STAR 27 174 90 |A В.т 17 725||20/20 зо | 201 202 99 99 |А 15.6 27 1299 
2 FRI. 8.00Р 60 NBC GD В 11.5 19 958 THU. = 10.00P 60 ABC DN B 15.1 25 1258 
PRIVATE BENYAMIN 3|194 197 99 9 |А 13.8 23 1150 || WHAT- LEARNED; C.BRONN(S) 199 99 |A 15.6 28 1299 
30P 30 CBS CS B 13.2 22 1100 2 MON. 00Р 30 CBS EA 
а, М. з1 | 199 190 96 95 |А 13.0 23 1083 zonna Рр sois ) 143 86 |A 66 13 550 
10.00P 60 NBC OP B 138 23 1150 . . 8.00P 30 CBS CS 
REAL PEOPLE 32|205 193 96 96 |A 12.0 22 1000 p Pon 
WED 8.00P 60 NBC PV B 16.5 26 1374 || ABC NEWS:NIGHTLINE 30|191 192 9% 96 |A 4.7 15 392 
REMINGTON STEELE 10 190 9; |^ 16.4 26 1366 M-F 11.30Р 60 ABC N B 49 15 408 
2,TU6ie vida. SUNRA В 15.3 23 1274 | ABC WEEKEND REPORT-SAT. — 34|156 160 ат 88 |А 5.3 12 441 
bic BELIEVE [T-NOT 30 | 179 95 ^ 8,7 18 725 SAT.  11.00P 15 ABC N B 5.5 ll 458 
1 SUN. 7.00Р 60 ABC U B 11.9 19 991 || АВС WEEKEND REPORT-SUN. 34|163 164 90 91 |A 3.9 10 325 
ST. нея 23 187 94 А 13.0 22 1083 1 SUN.  12.00M 15 ABC N B 4.4 10 367 
2 TUE.  10.00P 60 МВС GD B HG 19 966 2 SUN. 11.00Р 15 
SEVEN BRIDES/SEVEN BROS. 1 179 96 |A 7.4 16 616 || CBS NEWS NIGHTWATCH-1 152| 78 75 71 68 |А 1.7 18 142 
2 SAT.  8.00Р 90 CBS MD B 74 16 616|| lM-WSU 2.00А 30 CBS N В 1.5 18 125 
SILVER SPOONS 32|192 192 96 97 |А 13.1 27 1091|| 2 MATHSU 2.004 30 
SAT. . 8.30P 30 NBC CS B 15,2 26 1266 || CBS NEWS NIGHTHATCH-2 165 | 117 114 92 92 |A 1.3 27 108 
1 M-HSU 2.30А 210 CBS N £ bt 5 s 
SIMON & SIMON 28 198 98 |A 15.5 26 1291|| 1 THU. 2.40А 200 
2 THU. 9.00P 60 CBS PD B 20.5 31 1708 2 MATHSU 2.30A 210 
60 MINUTES 34|208 208 99 99 |А 18.7 40 1558|| 2 TUE. 3.00А 180 
SUN. 7.00Р 60 CBS DN B 24.4 40 2033 
CBS SUNDAY NEHWS-OSGOOD 34|115 16 64 64 |A 5.9 13 491 
au & FRYE 1 138 85 |А 6.5 12 541|] 1 SUN. 11.00Р 15 CBS N B 5.9 12 49I 
3 8.30P 30 CBS CS B 6.5 12; 541 2 SUN. 11.27Р 15 


9 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) ` 


IST JUNE 1983 REPORT 


2 NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES | ? DJ NO. Of OGRA! 
PROGRAM NAME №] STATIONS | COVERAGE PROGRAM NAME H STATIONS ША 
WK START E AUD. SHARE АШ | wk START | 
# DAY TIME DUR мт wi WK 2|WK 1 WK 2 % — % (0000|| # DAY — TIME DUR NET HEB wk 1 мк 2 |WK 1 WK di 
LATE FRINGE CONTD | | 
CELEBRATE AMERICA 11.30PM(S) 169 93 A 49 14 408 || 2 TU. 1.41А 44 
l SAT.  11.30P 30 NBC P 2 WED. 12.42А 50 
2 THU.  12.42A 46 
CELEBRATE AMERICA 12005) 173 94 À зз 11 ШЗ, 2 FRI. 12.42 43 
1 SAT.  12.00M 30 NBC P 
CELEBRATE AMERICA 12.30AM(S) 177 95 A 2.4 10 200 ||MEMORIAL GOLF HILITES(S) 84 68 A 34 
1 SAT.  12.30A 30 NBC P 1 SUN.  11.30P 14 CBS SC 
мА CHAMPSHIP GAME 4 POST(S) 196 99 |A 15.0 
CELEBRATE AMERICA 0дан) 167 9з A 18 9 150 || 2 TUE. 11.44Р 16 CBS SC 
SAT.  1.00A 30 NB 
CELEBRATE AMERICA — 1.30AM(S) 168 94 1.4 в 117 [|М LATE NIGHT MOVIE 34| 54 53 41 39 |А 2.0 
1 SAT. 1.30A 30 NBC P 1 ЖАЫ M m МВС FF B 1.5 
5 
CELEBRATE AMERICA 2.00АМ(5) 167 94 K 0^5 Ж NOC NEWS OVERNIGHT- "t 169 | 150 149 91 91 |A 17 
2.00A 30 NBC P 1 MON. 1,304 31 NBC N & ДА 
CELEBRATE AMERICA 2.30AM(S) 167 94 А . 9 || 1 TU & 1.30А 5 
1 SAT.  2.30A 30 NBC P 1 Tw. 1 xA 46 
TOM PES 4 
CELEBRATE AMERICA 3.00AM(S) 160 93 . 12 75||2mWma&rTH 1.304 32 
1 SAT.  3.00A 30 NBC P 2 TUE. 1.30А 43 
ET RATE AMERICA 3.30AM(S) 161 94 .; nu 58||2mD. 1.304 45 
3.30А 30 NBC P 2 FRI 2.00A 44 
CELEBRATE AMERICA 4.00AM(S) 158 93 A .6 11  50||oNE ON ONE 30|143 142 79 79 |А 1.6 
—— — — hy ÀÀ ар 1 
1 SAT. 4.00А 30 NBC P M-F — 12.30A 30 ABC N b 14 
CELEBRATE AMERICA 4.3OAM(S) 158 93 A .5 10 42 || SATURDAY NIGHT 3 203 әт |А 6.8 
1 SAT. 4.30А 30 NBC P 2 SAT.  11.30P 78 NBC GV в 7.3 
CELEBRATE AMERICA 5.00АМ(5) 157 93 11 42 | | SCTV NETWORK 26 | 191 191 96 97 |А 3.1 
5.00А 30 NBC P FRI.  12.30A 90 NBC GV B 3.2 
CELEBRATE AMERICA 5.30AM(S) 157 93 .6 15 50 || TONIGHT SHOW 169 | 207 207 99 99 |А 6.9 
1 SAT.  5.30A 30 NBC P M-F 11.30P 60 NBC GV 8 67 
DAVID LETTERMAN 1 135 | 191 188 98 98 |А 3.4 17 283 ЕКОАҮ DAYTIME 
- 12.30A 30 NBC GV B 3.1 16 258 |[ ABC DAYTIME NEHSBRIEF-M-F 168 | 178 179 94 94 |А 8.0 
DAVID LETTERMAN 1 3 c 6135 191 190 98 98 |А 2.7 18 225 1.572 2 ABC N в 83 
5 в 29 Massa on мне MORN-645A 100 | 151 149 вв 88 |A 2.0 
LATE MOVIE 1 166 | 156 164 вз 86 [А 58 20 48% M-F 6 45А 15 ABC N в 2.0 
1M &MH 11.30Р 71 CBS FF B 60 21 500 [|А nui CHILDREN 169|202 203 99 99 [А 8.9 
1 ne. irs 12 M-F 1.00P 60 ABC DD B 9:3 
1 FRI. ll SOP i ANOTHER WORLD 169 | 204 202 99 98 |А 5.2 
2 MON. 11.30P 59 2.00P 60 NBC DD B 4.9 
2 TUE. 12.30А 71 AS p" WORLD TURNS 173 | 203 203 99 99 |^ 1.6 
2 W-F 11.30Р 72 M-F 1.30P 60 CBS DD B 7.6 
LATE MOVIE ЇЇ 166|157 161 84 85 |А 41 24 342 
1 MON.  12.41A 49 CBS FF B Jo ga Зао || A Ob, op зо CBS a Spem us “ы 
І TUE. 12.42А 47 Q 5.8 
ТИЮ,  12.41A 44 CBS EARLY MORNING NEWS 165 | 122 122 87 87 |А 1.4 
1 ТНО, 121A 49 M-F 5.30A 30 CBS N E Le 
1 FRI. 12.49A 41 CBS MORNING NEWS 1 187 187 99 99 |А 3.4 
RMON 1e 56 M-F T.30A 30 CBS ке в 3.4 
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KEY: A= CURRENT REPORT 8 = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


WOURSEHOLO AUDIENCES 


лу AVI 
Nt SHARI E! 


325 
1250 


167 
125 


142 
125 


133 
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2 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST JUNE 1983 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0,000) 


PROGRAM | HOUSEHOLD AUDIENCES 


PROGRAM NAME 


WK 
# DAY 


SME our мет PE 


NO. Of 
W STATIONS 


e 


WK 1 WK 2|WK 1 WK 2 


REPORT 


CROGRAM. | woumwoto AUDIENCES 


"P A 


y | _N0. OF 
PROGRAN. NAME Ji, STATIONS | COVERAGE F 
wK START E 
V олу TME DUR NET ка wk 2 |WK 1 wk 2| Y 
VEEKDAY DAYTIME CONTD 
CBS MORNING NEWS 2 165|187 187 99 99 |A 
M-F 8.30À 30 CBS N 8 
ops PLAY 173 |165 164 86 86 |А 
M-F 10.30A 30 CBS QP B 
CHILDRENS MYSTERY EATEN) 112 тз |А 
4.30P 60 CBS CL 
DAYS OF OUR LIVES 169 | 209 209 99 99 А 
M-F 1.00P 60 NBC D B 
DREAM pus 40 |181 181 93 93 |А 
M-F 1.30A 30 NBC QG B 
EARLY TODAY M-F 170|159 159 89 89 |A 
6.30А 25 NBC N B 
Enep OF NISUS 167 | 146 147 79 79 |А 
30 АВС 00 B 
DS 2 ШЕ M-F 115 |130 130 80 80 ЈА 
0.00А 30 NBC CS 8 
FAMIN. ET 169 | 176 177 91 90 ЈА 
МЕР 12.004 30 ABC QP 8 
FANTASY 179|159 157 83 83 |A 
M-F 3.00P 60 NBC QG 8 
GENERAL ШАГ, 168 | 204 204 99 99 |А 
M-F 60 ABC DD в 
6000 ойно; AMERICA-730 170 | 207 207 99 99 |А 
М-Р 7.30А 30 ABC N 8 
00 DONIS Mer с 170 | 204 204 98 99 |А 
АВС N в 
GUIDING Mes 172 | 203 202 99 99 |А 
60 CBS DD B 
LOVE "BOAT DAVIIME 170 | 188 188 $5 95 А 
M-F 11.00А 60 АВС C5 в 
NEM. BATTIATO 40 | 149 140 T» 73 |А 
M-F оом 30 NBC QG " 
hii еа W i 172 |178 178 90 90 |А 
M-F 57A 2 CBS N B 
NEMWSBRE AK - 3.57 172 | 189 189 96 96 |А 
M-F 3.57P ? CBS N B 
ONE LIFE TO LIVE 169 | 202 202 99 99 |А 
M-F 2.00P 60 ABC DD B 
PRICE 15 RIGHT 1 172 205 205 99 99 |А 
M-F 00A 30 CBS AP B 
PRICE IS. 5 2 173 | 205 205 99 99 |А 
M-F 11.30A 30 CBS AP B 
RYAN'S HOPE 169|179 180 95 95 |A 
M-F 12.30P 30 ABC DD B 
13 KEY: A=CURRENT REPORT B=SEASON AVERAGE 


uu onou onon sess sann cae ooo 
ho wooco ouem лэш bbbib Noru whi 


ээ» оо 


m'umumou wwe юе 
i bhon Улоо оюын 


оъ Bo 


SALE OF THE. CENTURY 
M-F 10.304 30 NBC 


SEARCH FOR TOMORROH Ө 
M-F 
TATTLETALES 
M-F — 4.00l 


NBC 
30 CBS 


TODAY SHOW- gd 
M-I 30 NBC 

SHOW- Н Eon 

F 30A 30 NBC 


$25, о ККК, 
М-Е 00A 


WHEEL OF коде 
M-F 11.00A 30 NBC 


YOUNG AND THE RESTLESS 
M-F 12.30P 60 CBS 


PHEEKEND DAYTIME 
ABC WEEKEND SPECIALS 
SAT.  12.00N 30 ABC 


TODAY 
M- 


30 CBS 


ABC 2806 WORLD-SPORTS SAT 
5.00P 90 ABC 

AMERICAN BANDSTAND '83 
SAT. 12.30P 60 ABC 


APERIA SPORTSMAN 
SUN. 4.45P 75 ABC 
SUN. 5.02P 58 

“© NBC NEWS-8:28AM 

SAT. 8.98A  ? NBC 


ASK NBC NEHS-BISBAM — 
SAT 


10, 20A 


ASK NBC NEWS- 10:58AM 

BAT. 10.58A 2 NBC 
ASK NBC NEWS 11:58AM 

BAT. 11.58A 2 NBC 


BLACKSTAR 
SAT. 1.00P 30 CBS 
BUGS BUNNY/ROAD RUNNER 1 
SAT. 9.30A 30 CBS 


BUGS BUNNY/ROAD RUNNER 2 
SAT. 10.00A 30 CBS 

BUGS BUNNY/ROAD RUNNER 3 
SAT. 11.00A 30 CBS 


2 NBC C 


105 | 148 147 83 83 |A ай 
Q6 B 4. 
170|164 164 82 82 |A 2. 
ns B 2. 
118 117 67 67 |А K 
©° B e: 
170|209 209 99 99 jA 3. 
N B 4. 
170 | 209 209 99 99 jA 4. 
N B 4. 
173|161 160 86 87 ЈА 4. 
ОР в 4 
1 204 203 98 98 |А 6. 
96 B 5. 
173 | 204 204 99 99 |А 8. 
00 B 8. 
30 |168 175 88 89 |А 4 
FV B 5 


25|198 202 99 99 |A 
SA B 
30 | 159 156 83 83 |А 
РС B 
4|175 185 92 94 |A 

SA B 
35 | 190 190 96 96 |А 
CN B 
36|198 199 98 98 |A 
CN B 
36 | 207 212 99 99 |А 
CN B 
36|195 202 94 94 |А 
CN B 
34 | 169 193 79 88 |А 
CN B 
17|154 159 83 84 |А 
СА B 
16|200 200 99 99 |A 
CA B 
16|202 200 299 99 |A 
CA B 
15|193 192. 97 97 |А 
CA B 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


ә 19 350 
2 19 350 
9 M 242 
7 10 225 
0 10 250 
9 9 242 
8 20 317 
1 21 342 
0 19 333 
3 20 358 
6 21 383 
.3 20 358 
5 30 541 
8 26 483 
3 32 691 
0 31 666 
1 17 342 
4' 18 450 


6 19 550 
T 290 "725, 
6 15 300 
.P 15$ ш 
:9 11 325 
6 12 383 
3 3 2358 
з 28 358 
4 29 450 
5 28 458 
T 23 475 
8 29 650 
1 25 508 
т 24 558 
T 19 392 
1 21 508 
0 16 333 
4 15 367 
* Т 333 
- 49 342 
.8 24 483 
8 22 483 
4 22 450 
1 22 508 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1983 REPORT 


NO, OF. | PROGRAM | HOUSEHOLD AUDIENCES 0, OF _ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME RA STATIONS | COVERAGE PROGRAM NAME E s nONs | COVERAGE 
wK START E мк START 
ҮК рдү SIME рук мет ик WK 2 |wK 1 WK 2 VK pav. ME оов мет ика WK 2 wK 1 WK 2 
ELI. 
WEEKEND DAYTIME СОМТО 
M M EU AMERICA 2.30РМ(5) 161 91 А 2.2 T 183 
Eur. MD RUNNER 4 15 |193 192 97 97 А 6.1 SUN. 2.30P 30 NBC P 
1.30A 30 CBS СА в 6.6 DETROIT GRAND PRIX) 183 әв |a 41 16 342 
KANGAROO- us d m 136 136 84 84 Ë m 2 SUN. 12.00N 150 CBS SE 
Á 7.00A 60 CI £ 
DUKES 17 |197 199 99 99 |А 56 23 466 
CBS aen FILM FEST. 13 |150 152 81 77 А 3.2 SAT. 10.30A 30 CBS CA B 6.5 24 541 
SAT. 30P 30 CBS CL B 3.4 к UNE NATION 34|155 108 91 79 A 2.4 10 200 
CBS SPORTS SATURDAY 15 179 94 |A 5:9 11.30A 30 CBS CC B 8.1 11 258 
2 SAT. 4.30P 90 CBS SA B 6.5 
ur m 34|100 111 58 62 А 2.4 10 200 
CBS SPORTS SUN, SPEC ED.) 196 99 | 5.5 2.30 30 NBC СА B 38 12 317 
SUN. 4.30P. S SE rie FOES 35 |190 190 96 96 А 3.0 22 250 
CELEBRATE E не) 156 9з A .6 14 50 .00A 30 NBC CA B 95 25 292 
FRENCH OPEN тамос 160 85 A 24 T X0 
CELEBRATE AMERICA 30MM) |154 92 А 7 15 58 SUN. . 3.00P 120 NBC SE 
1 SUN. 30A 30 NBC P FRENCH OPEN TENNIS-SAT(S) 167 90 |А 8:2. 1e 287 
CELEBRATE А ios) |232 87 A 8 13 67|| 2 SAT. 1.00Р 120 NBC SE 
FRENCH OPEN TENNIS- ЕСТ 155 90 2.5 11 208 
CELEBRATE AMERICA 7.90AM(S) — |124 82 k 01 Ж. SUN. S 00A 240 NBC SE 
15UN. 7.30А 30 NBC P GARY COLEMAN SHOW 195 202 94 9 |А 5.1 21 425 
СЦ ЗМ те AMERICA BO0AM(S) | 90 75 & эв ob it SAT. 10.30А 30 NBC Pul 8 66 24 550 
1 SUN. 8.004 3 
0 NBC P Sr ANS АБ 13|167 166 86 85 |А 4.8 20 400 
CELEBRATE AMERICA 830A) 82 n А zg. SAT.  12.00N 30 CBS CA B 49 17 408 
8.30A 30 NBC P " никени 1 34 | 171 194 80 88 |А 5.2 21 433 
ST AMERICA Зо0ін(о) 78 68 Шс: © 82 SAT... -11:004,/90 NBC СА B 6.1 22 508 
budget pid HULK/SPIDERMAN а, вс cx |189 193 79 88 |A 47 19 392 
9.30AM (S) 83 B 6.3 
I SUN. 9.30 30 NBC P 87 A 1,2 6 100] THE йен 82580 зв | 174 175 82 вз |А Sa d 215 
CELEBRATE AMERICA 1000409) 81 65 A 1з 6 108 ЕДА В 2.3 15 192 
ELS IN THE NEWS- 8.56AM зв | 180 182 89 вә |А 2.5 14 208 
CELEBRATE AMERICA Шз) | 06 [1 B is в-а ТИП n в 29 15 242 
1$ 30 NBC P . N THE ieus- 526m зв|1зв 188 96 96 |A 28 13 233 
CELEBRATE A АА DOW) | m rm Ó 14 $ 1X as ai AS Ch B 33 14. 275 
ВС P я 
IN THE МЕМ5- vd 29 | 200 200 99 99 
CELEBRATE AMERICA. 11.30AM(5) 96 n А 1л 14 X SAT. 9.5 3 CBS CN 8 i3 Ç 358 
SUN, 11.30A 30 NBC P s IN e ут, pi Sow 32 | 193 192 297 97 |А 6.0 25 500 
CELEBRATE AMERICA 120089) | 116 2 ^ 14 6 NT LIES Bose I3. 4$ 
IN THE NEHS-12.26PM 20 | 167 166 86 85 
CELEBRATE AMERICA 12.30PM(S) | 135 вв ^ 20 7 16? MER MEE d 8 $5 1 se 
EN. Д0 30 MC . м us aS во 221 из % о |А 46 18 383 
" C) [n 
1 SUN.  1.00P 30 ep pe 91 & ms 78 39 тори К в 47 16 392 
MES 154 159 83 84 
CELEBRATE AMERICA |р) [162 91 Lb cm SAT. - 1.26P З CBS CN 8 40 1 35 
aii 30 NBC P 4 5м THE Reus 105A 35 | 197 199 99 99 |А 49 20 408 
гов) |12 90 | ba эй om . 10.86A 3 CBS CN CERO ts 


15 KEY: A CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION. OF SYMBOLS, SEE PAGE А. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST JUNE 1983 REPORT 


PROGRAM NAME 


WK 
# DAY 


HOUSEHOLD AUDIENCES 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0, 


PROGRAM NAME 


NO. OF. 
SA, STATIONS | COV 


WEEKEND DAYTIME CONTD 
IN THE veis .96AM 


SAT 1.26A 3 CBS 
KEMPER OPEN-SAT(S) 
2 SAT. 3.30P 60 CBS 


Eu OPEN-SUN(SXS) 
2.30P 120 CBS 

MEATBALL & SPAGHETTI 
SAT. 9.00A 30 CBS 


bun бор TOURN.-SAT(S) 


30P 90 CBS 


ей. GOLF TOURN.-SUN(S) 


1.00P 150 CBS 


MORK/LAVERNE/FONZ HOUR-1 
SAT. 11.00A 30 ABC 
MORK/LAVERNE/FONZ HOUR-2 
SAT. 11.304 30 ABC 


WA К тады: GAME 3(S) 
3.30P 160 CBS 
n "Азов LEAGUE BASEBALL 


— r — - 


1 SAT. 1.18P 153 NBC 
2 SAT. 3.18P 172 


NBC MAJOR LEAGUE GAME-2 


1 SAT. 4.00P 158 NBC 
NBC SPORTS-30 ROCK 
1 SAT. 1.00P 18 NBC 
2 SAT. 3.00P 18 
NEW FAT ALBERT SHOW 
SAT. 12.30P 30 CBS 
RAGS SÑAM/RASGALS/RICHIE- 1 
. 8.30A 30 ABC 


РАС-! MASA SRE HIE -2 

SAT 9 30 ABC 
PACZMAW/RASCAL RICHIE 3 
. 9.30A 30 ABC 


МО 
30A 30 CBS 


8. 
seit oue COMEDY SHOW 
. 8.00A 30 CBS 


PRO BOWLERS SPRING TOUR 
SAT. 3.30P 90 ABC 

SOR нЕ mox. REM 
8.25A 4 ABC 


SCHOOLHOUSE ROCK-10.55AM 
SAT. 10.55A 4 ABC 


17 


NO. OF | PROGRAM 
EO STATIONS | COVERAGE 
START 
TIME DUR мет PIS wk 1 WK 2|WK 1 WK 2 
34 |193 192 97 97 |A 
CN в 
180 96 ЈА 
SE 
190 98 |A 
SE 
17 |188 188 96 96 ЈА 
СА B 
184 97 А 
SE 
195 98 A 
SE 
21|186 187 92 92 |A 
CA B 
21 |186 187 92 92 ЈА 
СА B 
193 98 А 
SE 
8 |196 202 92 94 |А 


SE B 
2 | 195 94 А 

SE B 
8|195 202 291 94 |A 

5С B 
?2|176 175 90 90 |A 
CA B 
35 |196 196 99 99 |A 
CA в 
35 |197 197 99 99 |А 
CA LU 
35 | 197 197 99 99 |А 

7 СА B 
30 | 180 182 89 89 |A 
CA B 
17 |174 175 82 83 |A 
CA B 
3|185 185 94 94 |A 

SE B 
35|178 179 93 93 |A 
CN B 
21|193 194 299 99 |A 
CN B 


KEY: A= CURRENT REPORT B—SEASON AVERAGE 


ouo 
NR 


> о om» > 


braw 


no шор mmo 


in 


wK START 
DAY “TIME DUR мет кі WK 2 WK 1 wk 2 

SCHOOLHOUSE ROCK-11.55AM 21 | 186 187 92 92 |А 
SAT. 11.55А 4 ABC CN B 
SCOOBY DOO/PUPPY MOUR-1 — 21 |193 194 99 99 |А 
SAT. —10.00A 30 ABC CA 8 
zy Жо ША" 1 21|193 194 99 99 |A 
0.30A ABC CA B 
Sun. TALES 36|198 199 98 98 |A 
8.30A 30 NBC CA B 
enis 1 зе | 207 212 99 99 |A 
9.00A 30 NBC CA 8 
SMURFS II 36|207 212 99 99 |A 
SAT. 9.30A 30 NBC CA B 
SMURFS Hl зе | 207 212 99 99 |A 
SAT.  10.00A 30 NBC СА 8 
SPORTSBEAT 16|119 144 74 79 |А 
SAT. 3.00P 30 ABC SC B 
SPORTSVORLD 18 |170 183 вв 94 |А 
1 SUN. 5.00P 60 NBC SA B 

2 SUN. 4.00P 120 
SUNDAY MORNING 34|165 165 91 92 |A 
SUN. 9.00A 90 CBS N B 
SUPERFRIENDS 35|178 179 93 93 |А 
SAT. 8.00A 30 ABC CA B 
THIS WEEK-DAVID BRINKLEY 33 | 147 153 89 90 [А 
SUN. 11.904 60 ABC N 8 
тив в|11з 126 66 68 [А 
12.00N 30 NBC CA B 
оп. FOOTBALL is|ie3 197 әт 99 [А 
" 1.30P 195 ABC SE B 

iN. 1.30P 212 
WALKER CUP GOLF MATCH(S) 166 89 |А 

2 ЅАТ. 2.00Р 60 АВС ЅЕ 


w 
cR 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


оргого coo- NONN DNNN uo 
welo Nawu Блоо Veo Hu 


N Ou Qoow oon 
F ло owon ouo 


PROGRAM. HOUSEHOLD AUDIENCES. 


T " E: 


wt Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. MAY 23, 1983 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 

W лус. AUD. BY ⁄ HR. 


TOTAL AUDIENCE 
Ë Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE 
K (Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY ' HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 


SHARE OF AUDIENCE % , 


AVG. AUD. BY М HR. 


EL 


TOTAL AUDIENCE 
(Households (000) & X) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
E (Households (000) & %) 


p CBS TV 


AVERAGE AUDIENCE 
K (Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


2 TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


U.S. TV Households: 83,300,000 


( 


{ 


% 
% 


{ 


{ 


* 
% 


{ 


{ 


* 


{ 


{ 


% 
% 


{ 


{ 


* 
LJ 


{ 


% 
% 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


19,240 
23.1 
ABC MONDAY NIGHT MOVIE. 
JACQUELINE BOUVIER KENNEDY (R) 
(ОР) 
9,580 
11.5 9.3* 10.5* 14,8* 1#Д5® 12.7* 12.7* 
16 le * JEU 18 * 18 * 20% el 
9.1 9.4 10.6 10.5 11.5, 12.0 11.9 12.4 12.7 12.8 12.9 12.4 
12,160 12,160 14,660 14,830 15,160 
14.6 14.6 17.6 17.8 18.2 
SQUARE PEGS PRIVATE BENJAMIN N*A*S*H ONE DAY АТА e—— CAGNEY & LACEY —— 
з) (в)(оР) (в) TIME (R) 
10,160 10,750 12,580 13,160 11,830 
12.2 12.9 15.1 15.8 14.2  14.2* 14.2* 
21 21 23 24 23 ү ЖЫ Жы 
11,8 12.7 12.2 13.5 14.3 15.8 15.5 16.0 14.3 14.0 14.1 14.2 
33,070 
39.7 
19,910 
23.9 20.0* 21.7* 24.3* 25.9* 26.1* 25.4* 
38 35 * 36 * 37 * 39h" 40 * VEF 


19.2 20.9 21.5 22.0 23.9 24.6 25.4 26.4 26.6 25.6 25.5 25.3 


——— ж 


15,580 21,660 
18.7 26.0 
— THAT'S INCREDIBLE —— —— ABC MONDAY NIGHT MOVIE —— 
GHOST, DANCING 


11,000 13,830 
19:23 120* 14.2* 16.6  16.0* 16.6* 16.9* 17.1* 
23 M 24 * 28 26 * Bt ag * 30-* 
11.67 12:5 14.1 134.3 15.5 16.6 16.7 16.5 16.8 17.0 17.4 16.7 
15,330 14,330 18,660 17,490 15,990 
18. 17.2 22.4 21.0 19.2 
ANED, | PRIVATE BENJAMIN M*A*S*H ONE DAY AT A а CAGNEY & LACEY — 
C BROWN (Ro) (а) pu са) 
R 
12,990 12,250 15,990 15,660 12,580 
15.6 14.7 19.2 18.8 1$  15.0* 15.3% 
28 25 31 30 26 26 * аг 
15257 15.7 14.1 15.3 18.2. 20.2 18:5 19 15.0 14.9 14.9 15,6 
11,330 12,410 14,910 
13.6 14.9 17.9 
LOVE, SIDNEY — FAMILY TIES — e sc NONDAY NIGHT MOVIES —— > 
(ROP) EYES OF LAURA MARS (R) 
(ОР) 
9,410 10,660 8,580 
11.3 12.8 10.3  10.0* 10.6* 10.2* 10.3* 
* * * 18 * 


21 22 17 
10.7 11.9 12:5 13.1 10.2 9.9 10.8 10.5 10.3 10.2 10.4 10.2 


For explanation of symbols, See page А. 


EVE.MON. MAY 30, 1983 


054 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. MAY 24, 1983 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 11,080 11, 4660 16,580 14,910 15,580 
(Households (000) & %) 13.3 4.0 19.9 17.9 18.7 
WAPPY DAYS p LOVES THREE'S COMPANY 9 To 5 —— то HART —— 
ABC TV CHACH a» (cor) 
AVERAGE AUDIENCE { 8,910 10,080 14,410 12,830 11,250 
(ismi (000) & S). l 10.7 12.1 Pr 15.4 13.5 13,3" 13.6* 
20 21 28 24 22 21 * 23 * 
W лус. AUD. BY ú HR. % IP ил  ; 12.5 _ 39:43 18.2 154 1934. 1185 130107 ISS 13:7 
E QUAL MINNIE c { 14,330 19,410 
louseholds 17.2 23.3 
WOVIE BLOCKBUSTERS — n CBS TUESDAY NIGHT MOVIES. ———— — O 
E CBS TV THE d$ GREATEST HUTS THE CRADLE HILL FALL 
OF ALI L TIME: 
einn MEE 9,500 12,910 1 
louseholds. 12 #5* 9^ . 1* STE * 
K (SHARE OF AUDIENCE % E y EY E E s kon 1977 
AVG. AUD. BY И HR. % 11:8. 11.4 11.2 11.30 13.72, 14.5 115.6 15.8 | 15,8 „16.3. 16.3 15.7 
1 тот AUDIENCE { 18,990 22,570 
(Households (000) & %) .8 27.1 
T à MERE ——À NBC MOVIE OF THE WEEK-TUE 
N BC TV (RYX(OP) THE ENFORCER (R) 
AVERAGE AUDIENCE " 14,740 14,660 
(Households (000) & %) I.T A 199^ 17.6- 15.2* 17.0* 18.7* 19.6* 
SHARE OF AUDIENCE % 32 30 * 33 * 29 25 * 27 * 30 * 33 * 
AVG. AUD. BY ⁄ HR. % 15.0 17.0 19.0 19.8 15.2 15.3 16,3 17.6 18.4 19.1 19.6 19.6 
Ф а = E * 
TOTAL AUDIENCE 11,660 12,000 17,910 16,990 21,570 
(Households (000) & %) ( 14.0 14.4 21.5 20.4 25.9 
HAPPY DAYS JOANIE LOVES — THREE'S COMPANY 9 T0 5 — ua то HART — 
ABC TV (8) Л ө) 
о 
AVERAGE AUDIENCE 4 
Households (000) à v) { uu "Pe fiie EDO EOM 21.0 
20 21 28 36 34 * 37 * 
W Алс. AUD. BY HR % 10:59 le 12.27 B2.9 17199 16,3 120.97 21.2 21.4 20.6 
E TOTAL AUDIENCE { 10,160 
(Households (000) & %) ` : 
e BRING 'EM BACK ALIVE — NBA CHAMPIONSHIP GAME 4 
E C B S ту (ОР) A tos ANGELES 
AVERAGE AUDIENCE { 6,580 12,160 
(Households (000) & %) 986.1" T.6* 14.6 12.1 13.3* 12.9* 14.6* 
K (НАВЕ OF AUDIENCE % 14 là * 13 * 24 20 * 21 * 21 * 24 * 
AVG. AUD. BY М HR. € S MEE. Z БИ 11.7 (145 dai A зв 12.2 13.7 38.5 


NBC TV О (в) 


AVERAGE AUDIENCE í 14,910 13,660 10,830 

(Households (000) & %) 17.9 И 5* 19289 16.4 16,2* 36.5% 13.0 12.9* 132 
SHARE OF AUDIENCE % 30 ED * 3205 26 26 * 26 * 22 cho: 237 
AVG. AUD. BY М HR. % 15.8 Ж з 19.7 16.3 16.1 16.5 127 713.1 13.2 ION 


U.S. TV Households; 83,300,000 


44 EVE TUE. MY 31, "d 


ins Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. MAY 25, 1983 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 15,160 D i 18,910 
(Households (000) & %) 18.2 22.7 
—— FALL. GUY —— " ABC MOVIE SPECIAL 
ABC TV (8) Уаде (я) 


AVERAGE AUDIENCE 
(Households (000) & 9) 
SHARE OF AUDIENCE 


AVG, AUD. BY М HR. E 5 5 : 9 я : . 14.9 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 
e REAL PEOPLE —— mme FACTS OF LIFE 


NBC TV (yo) [D] 


= x m m ж 


AVERAGE AUDIENCE 12,410 11,080 10,250 

(Households (000) & X) { 11.0  10.1* Ja9* 14:9 3.3 12:3 — 1243* 1223* 
SHARE OF AUDIENCE % 217 0 aa 26 23 22 ДС» 22 E 
AVG. AUD. BY ⁄ HR. X 10:0 10.3 11.6 12.3 1339€ 15:9. 02895 13:7 12,4 12.2 12.3 12.3 


TOTAL AUDIENCE 14,740 14,580 
(шш qu) 9) Í 198566 quo E 
ABC TV < FALL GUY ——— —— 6010 MONKEY —— iu EDEN = 
(oP 


AVERAGE AUDIENCE 10,910 


(Households (000) & %) 
SHARE OF AUDIENCE Dm ROM 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY Y, HR. 
TOTAL AUDIENCE | m 10 ym ree iram | 18,490 14,990 
(Households (000) & %) 5 16.2 18.0 


— — Wincy, M.E. 
NBC TV i 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVA. AUD. BY 1⁄4 HR. 


TV HOUSEHOLDS USING TV WK. 
Зее Def. 1 wi 


ю жото т = 


— — RERL PEOPLE ——ə du m LIFE BUFFALO BILL 


(ROP) 
12, 11,410 11,410 ] 
dere Р» 3i 


Ru 


U.S. TV Houssholda: 83,300,000 For explanation of symbols, page A. 


һл EVE.WED. JUNE 1, 1983 


As Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. MAY 26, 1983 


7:00 7:15 7:30 7:45 5 i B š : B 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 10,410 10,160 13,660 12,910 18,160 
(Households (000) & %) үрел, 12.2 16.4 15.5 21.8 
CONDO NEW ODD COUPLE TOO CLOSE FOR MMANDA'S ——r—oA—I — 
ABC TV кл {тт it 
AVERAGE AUDIENCE { 8,500 9,000 11,660 10,910 13,580 
(Households (000) & %) < 10.8 14.0 13.1 16.3 16.5* 16.0* 
W SHARE OF AUDIENCE % 20 19 24 22 29 29r* 29 * 


AVG. AUD. BY А HR. % gsm 10.7 (10.9 11.0 see pese pou pte 16.1 16.8 16.0 16.1 
——— _ l... —— M M  — —  UMVHNA- .n  .3c3— — 


TOTAL AUDIENCE — [ 
Ë Households (000) & %) 


p CBS TV 


AVERAGE AUDIENCE { 


K Households бира | 18.8 17.4 20.3* 12,9  12.5* 12.2* 12,3 13.2* 
Я з) зз 3:* 23 23" 1" 21 * 22 ^ 
AVG. AUD. BY М HR. % "se e 2010 Ж! ШЗ an pe 26 12) 12,9 13:6 
l тота AUDIENCE { 12,580 14,580 16,580 20,740 
(Households (000) & %) 5. 17.5 9.9 24.9 
e юш. GINE A BREAK CHEERS —— HILL STREET BLUES — 
N BC TV (ROP) (а) (Ry(OP) aq 
AVERAGE AUDIENCE ( 8,080 12,160 14,580 15,660 
(Households (000) & %) $.7  9.2* 10.3" 14.6 17.5 18.8 18.3% 19.3" 
SHARE OF AUDIENCE % 18 — 18* 19* 25 29 33 [63266 35 * 
AVG. AUD. BY V HR. % o Loomlomdbos Bs oo (тз! Po 2 bi boo o3 
TOTAL AUDIENCE 10,750 9,750 12,990 12,740 16,830 
(Households (000) & Ж) { 12.9 11.7 15.6 15.3 20.2 
сонро NEW ODD COUPLE TOO CLOSE FOR 1Т TAKES ТМО e—a — 
АВС ТҮ t CONFORT (ROP) 
AR 
AVERAGE AUDIENCE 8,660 8,660 11,330 11,580 12,410 
(Households (000) & %) { 10.4 10.4 13.6 13.9 14.9  15.4* 14,4* 
SHARE OF AUDIENCE % En) 16 29 e E mes 25 * 
W AVG. AUD. BY W HR. % se зав оо о.б Bo та 2 138 asal [iso 15,90 49 ase 
7 т I 17,580 17,160 13,490 
Ë (Households (000) & %) 21.1 20.6 16.2 
= — — WAGNUM, P.I. — e SINON & SIMON ——— emm TUCKER'S WITCH —— 
E CBS TV (RXCOP Y [oy 
AVERAGE AUDIENCE í 13,330 12,910 10,830 
К Households (000) & %) 16.0 14.7" 17.4* 15.5  15.4* 15.685 13.0 12.9* 13.1* 
SHARE OF AUDIENCE X 20 — 28 * 30* 26 26" 26 * 23 —22* 23 * 
AVG. AUD. BY '& HR. % КҮЛӨ 15.6 17.1 | 17.6 45/4! |15.5 15.8 15.7 | 12.8 12.9 13.2 13.1 
2 л "757 7 7,580 
(Households (000) & Ж) 12.9 14.1 15.4 21.1 
— ——— iit — GINE A BREAK CHEERS  — HILL STREET BLUES — 
NBC TV (я)(оР) m (RX0P) m 
AVERAGE AUDIENCE 7,830 9,750 11,000 13,830 
(Households (000) & Ж) 9.4 — 8.9* 9.8^ 11.7 13.2 16.6 16.2* 17.1* 
SHARE OF AUDIENCE % "ig [К iig 17* 20 22 29 — 28 * 30 * 
AVG. AUD. BY V, НЕ, % HN з 2 ЖО Mss. б 212 0) [пг (зе 15:9. 6:5 17.2. 18.9 


" ud EVE THU. JUNE 2, 1983 


о Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. MAY 27 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 — 9:00 9:15 9:30 9:45 10:00 10:15 10.9 1048 
* 
al OTAL AUDIENCE . { 10,410 8,630 16,830 
12.5 10.6 20.2 
BENSON AT EASE —— АВС FRIDAY NIGHT MOVIE ——— MÀ 
ABC TV (ау THE SINS OF DORLAN GRAY 
Top) 
AVERAGE AUDIENCE Т 8,750 7,830 9,500 
(Households (000) £X). 4 10.5 $.4 1.4 10.9* 11.0* 11.6* 12.2* 
22 18 20 I9 x 19 * 20 * 22 * 
ү AVG. AUD. BY у, НЕ. % 10.8 г 1.0 10.9 IL 11.7 11:5 11.9 12.6 
Po E: xj E 
А 15.3 13.6 
— DUKES OF HAZZARD ——  —— —— DALLAS а FALCON CREST —— 
Ë CBS TV (RX0P) (R) 
Кн AUDIENCE f 10,000 8,500 8,000 
12.0  10.7^ EL : 2% .3* 7 .2* .0* 
K (SHARE OF AUDIENCE % z a. а d d. WES EDT ins pon 
AVG. AUD. BY ⁄ НЕ. % 10.4 
l ror AUDIENCE ( 24,820 
(Households (000) & %) 29.8 
NBC 1E OF THE WEEK 
BG TV 
AVERAGE AUDIENCE Г 13,740 
ыт УТА š 55 Ж E. TL IAS 18.4* 18.8* 18.1* 
= 31 39% 38 * 33 * 
AVG. AUD. BY '& HR. % TET 12.1 1357 15.0 17.0 17.8 18.1 18.7 19.0 18.6 18.1 18.0 
— а æ = 
TOTAL AUDIENCE — ( 11,910 9,000 15,580 
(Households (000) & %) 14.3 10.8 18.7 
BENSON AT EASE — АВО FRIDAY NIGHT MOV IE ———————————— 
ABC TV P (в) FIGHTING BACK (R) 
(0Р) 
AVERAGE AUDIENCE 
(снн (000) £X). { lis Sa 19 go 9.8* 12.2* 12,5% 
23 17 20 16 * "ñ 852 2а + ‚ ТРАК 
W лу. AUD. BY W HR. ж dii о. э.з бә. 8:91.9.0. 9.6. 10.1. Ча 12-553 12055 Jo Q 
—— HÀ ЕРО. у. л СОС ТЭ dE M crede О 
ТОТА. AUDIENCE I f 14,240 15,330 13,830 
E (Households (000) & %) 17.1 18.4 16.6 


а DUKES OF HAZZARD ——>— —— DALLAS —— «———— FALCON CREST ——— 


p CBS TV na т 5 


AVERAGE AUDIENCE 1 10,330 10,830 10,330 
(Households (000) & %) 127880 11.3*^ 1329€ [13.0 120% 19:97 12:40 по 12.75 
K SHARE OF AUDIENCE % 24 d 265 23 2g * 24 * 23 224% 24 35 
AVG. AUD. BY М НЕ. % 1079] 11.7 | 13.4 . 19.7 19.5 12,7 809 13.6 1251 11225 02:61 3252 

2 TOTAL AUDIENCE { 10,160 15,990 13,160 

(Households (000) & %) 1972 19.2 15.8 


N BC TV а POWERS OF MATTHEW STAR —, «— — KNIGHT RIDER —— «——— E | SCH | ED — 
(ROP) 


AVERAGE AUDIENCE í 

(Households (000) & % 
SHARE OF AUDIENCE % 
AVG. AUD. BY '4 НЕ X 


12.9 111.7 12.1 NN 


TV HOUSEHOLDS USING TV 
(See Def. 1) 


US TV Households 83 300,000 


A-11 EVE.FRI. JUNE 3, 1983 


WK I 
WK. 2 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. МДҮ 28, 1983 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE f 
(Households (000) & 96) 

SHARE OF AUDIENCE % 
W лис. AUD. BY W HR. % 


TOTAL AUDIENCE — [ 
Е Households (000) & %) 


pg CBS TV 


AVERAGE AUDIENCE { 

K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


1 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Householós (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


— xem 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE ( 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) L 

SHARE OF AUDIENCE % 

AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ НА. % 


то ж mo m xm 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,300,000 


A-13 


8:00 8:15 8:30 8:45 б : H 9:45 10:00 10:15 10:30 10:45 


11,000 16,990 16,990 
13.2 20.4 90.4 
—..1. HOOKER — 9 —— LOVE BOAT ——— e FANTASY ISLAND. —— 35» 
(RX0P) (or) ССІ 
8,080 10 12,580 
97  9.1* 10:37 4:9. 19.1% 16.6 15.1 14,9* 15.3* 
21 20 * 21* 29 25 * $20 * $1 30 * 32 * 
8.7 9.4 09.9 10.6 12.4 13.8 ,16.4 16.9 14.9 14.9 14.8 15.8 
9,910 16,660 
20.0 
— n Rs SAT. NIGHT MOVIE. ——ə>—— ——, 
2 ME'RE FIGHTING BACK (R) 
6,330 9,750 
е асы T.I* 31:7 | 9.6" 11.3* 12:7 13.3% 
16 16 * 1605. 23 19 * 22 * 25 * 27 * 
Oo 27:0. go [e өза 19:8. 12:151 21.5.4 204 11310 аз.т 12:8. 
12,660 12,330 11,160 7,410 6,160 5,830 
15.2 14.8 13.4 8.9 4 0 
DIFF'RENT SILVER SPOONS MAMA'S FAMILY CELEBRATE CELEBRATE CELEBRATE 
STROKES-SAT . (RP) AMERICA 9.30PM | | AMERICA 10.00РИ [AMERICA 10.30РИ 
а) 
10,330 11,160 9,750 5,910 4,910 4,660 
12.4 13.4 11.7 7.1 5.9 5. 
27 28 23 14 12 
Db 33.4. 19:0 П>. TeL iien daa ДА 6:2 5.6 5.5 
12,330 17,830 17,490 
8 21.4 21.0 
— I 1. HOOKER —— —— LOVE BOAT — e FANTASY ISLAND —— 
С) 
9,250 13,410 13,740 
SES 1012. 12.0* 16.1  14.3* 17.9%) / 16.5  18.1* 16.8* 
24 23 * 255 131 29 * 34* 32 31 * 3з * 
9790 10.7 . 11.93 82:1 базе 25.0. Іт.А 18:439 16:10 16.2 17-0). 16.7 
11,250 13,910 
13.5 16.7 
M SEVEN BRIDES/SEVEN BROS. —— e CBS SAT. NIGHT MOVIE. ———————À 
(80Р) FIGHTING MAD (R) 
6,160 9,080 
LA 6.7 6.9* 8.4* 10.9 9.7* 11.4* 11.6* 
16 15 ^ Tu 17 X) 721 18 * 22 * 29 * 
БИ 66е вв 2 8.3. , 8:67) э. 9,74 Bi. 1146 Пт ш 
11,500 12,080 9,250 
13.8 14.5 11.1 
DIFF'RENT SILVER SPOONS MAMA'S FAMILY 
STROKES-SAT (ROP) (а) 


1,6* 6.T* 
14 * T9 


‚3 6.8 6.5 
50.3 49.3 47.7 
52.3 51.5 50.9 

For explanation of symbols, See page A. 


EVE.SAT. JUNE 4, 1983 


a-u Nieisen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. MAY 28, 1983 


12:00 12:15 12:30 12 


(Households (000) & %) 


ABC TV 


TOTAL AUDIENCE { STS 
js 
P 


0 
A 
ШО 


ы 
AVERAGE AUDIENCE f 4,41 
(Households (000) & %) 53 
SHARE OF AUDIENCE % — 12 
W Ave AUD BYW HR. % 5. 
TOTAL AUDIENCE Í 2 
Ë (Households (000) & %) 
AVERAGE AUDIENCE [ 
K Households (000) 2 9) 
SHARE OF AUDIENCE * 
AVG. AUD. BY 4 HR. % 
l "TOT AUDIENCE { 5,330 3,420 2,580 1,750 1,750 1,250 750 
(Households (000) & %) d "wi 1.5 .9 
FEST РЕМ CELEBRATE CELEBRATE CELEBRATE 
NBC TV AMERIGA., т ТЕ | AMERICA 12. FRIES РЕМ 1.00AM [AMERICA 1. 30АМ | | AMERICA 2.00АМ JAMERICA 2. З0АМ 
AVERAGE AUDIENCE [ 4,080 2,750 2,000 1,500 1,170 830 0 
C SHARE OF AUDIENCE % 14° ER ij T iH uy > 
AVG. AUD. BY V, HR. % БЕМ! Мз Сув! ай IM M 1] 3 ' ө” ә з 
m 
TOTAL AUDIENCI L 
(Households (000) & %) ( ш 
ABC 7 
ABC TV nie 
REPORT- 
VERAGE AUDIENCE A 
А 
(Households (000) & *6) { p: 
SHARE OF AUDIENCE % 2; 
W AVG. AUD. BY V. HR. % 
TOTAL AUDIENCE — ( 
E Households (000) & Ж) 
AVERAGE AUDIENCE { 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR 
0 "TOTAL AUDIENCE f 10,500 
(Households (000) & €) Ù 2.6 
— SATURDAY МІСНІ —— 
NBC TV АПКЕ ЫН 
(SUSTAIÑING 12:487] i004M 


AVERAGE AUDIENCE { 
Households (000) & %) 

SHARE OF AUDIENCE % 
AVG, AUD. BY 'A НЕ. % 


TV HOUSEHOLDS USING TV WK. H 
See Def. 1 WK 2 


U.S. TV Households: 83,300,000 For explanation of symbois, See page A. 


[Sr EVE.SAT. JUNE 4, 1983 


—— A. p 


в 
A-16 EVE.SUN. ET 29, 1983. 
TOTAL AUDIENCE í 10,660 16,490 22,660 
(Households (000) & %) 12.8 19.8 21.2 
—— RIPLEY'S BELIEVE IT-NOT — e MATT HOUSTON —— INDIANAPOLIS 500 
ABC TV (A) (RKOP) t PH) 
AVERAGE AUDIENCE f 7,250 11,750 11,750 
(Households (000) & %) 8.7  8.2* 9.2* 14.1  13,0* 15.1* 14.1]  14.1* 14.2* 13.9* 14.4* 
SHARE ОР AUDIENCE X — 18 — 17^ 19* 27  26* 28 * Of 25 * 25 * 25 * 26 ^ 
W AW AUD. BY HR. X — во в.а вв 85 125 13.5 14.7 15.6 14,0 14.2 14.5 13.9 14.0 137 1444 44 
20, 740 13,580 14,240 17,330 17,160 17,740 
E (Households (000) & %) 24.9 16.3 17.1 30.8 20.6 21.3 
e 60 MINUTES — ARCHIE BUNKER'S NEWHART JEFFERSONS ALICE e—— TRAPPER JOHN, N.D. — 
CBS TV PLACE (RXCOP) [LIT (9) 
Е (8) 
AVERAGE AUDIENCE f 15,740 12,160 12,000 15,240 15,660 14,160 
K (Households (000) & %) 18.9  18.9* 18.8* 14.6 14.4 18.3 18.8 17.0  17.0* 17.0% 
SHARE OF AUDIENCE % 39 40 * 39 * 29 27 33 33 3 — 30* 30 * 
AVG. AUD. BY М HR. % 18.2 19.6 19.1 18.6 14.3 14.9 14.1 14.6 17.5 19.1 18.1 19.4 17.1 17.0 LC 16.9 
l mur [WS 15,330 
(Households (000) & €) A 
—— — —— NBC SUNDAY NIGHT MOVIE ——————————————5 
N BC TV LEGEND OF MALKS FAR WOMAN (R) 
(бру 
AVERAGE AUDIENCE f 5,330 10,330 
(Households (000) & %) 6.4 5.1* 6.1* 7.9^ 12.4 8.3* 11.1* 12.8* 14.6* 15,0* 
SHARE OF AUDIENCE % 13 — 11 * 13 * 16* 22  16* 20 * 22 * 26 * 27 * 
AVG. AUD. BY М НЕ. % 4.9 5.3 5.9 6.3 7.7 8.2 $59. 8.8 10.8 11.4 12.8 12.8 14.4 14.8 15.1 14.9 
TOTAL AUDIENCE 
(ossis (000) 8 5)” X DE 128 Po 
ABC NEWS CLOSEUP — MATT HOUSTON —— r АВС SUNDAY NIGHT MOVIE ———————————,» 
ABC TV (ROP) THE BUODY HOLLY STORY (R) 
AVERAGE AUDIENCE 
4,830 10,330 13,740 
(Heusebolds (000) & 9) { 5.8 — 5.2* 6.4* 12.4  11.2* 13.5% 16.5  14.4* 16.2* 17.6* 17,8% 
SHARE OF AUDIENCE ж — 390 5 к 13* 24 22 * 25* 28 24 * 26 ^ 29 * 31 * 
W AVG AUD. BY HR. X — 5 55 6a 6&7 1.0 115 12.8 142 13.7 15.0 15.9 16.5 17.4 17.7 18.2 174 
E TOTAL AUDIENCE — (7 202740 14,240 ШЕ 22,660 
(Households (000) & %) i iri 6.7 27.2 
— 00 Митев — F ALICE ONE DAY AT A TONY AWARDS 
e ы с о шир MEME 
Е 2 " (Я)(0Р) 
AVERAGE AUDIENCE í 19,420 12,160 12,160 11,000 
K Households (000) & %) 18:5 17.3* 14.6 14.6 13.2  14.4* 13.8* 13.7* 12.6* 
SHARE OF AUDIENCE % — 40 — 39 х 29 27 28 24% 22 * 22 * 22 * 
AVG. AUD. BY V HR. X 16.3 18.2 19.7 19.8 14.5 14.8 14.2 14.9 19.0 13.8 13.7 14.0 13.9 13.4 12.7 12.5 
2 8, 090 10,410 21,570 
(Households (000) & Ж) 12.5 25.9 
— с киса s, M HI PS ————— M NBC SUNDAY NIGHT MOVIE —— F ,r s 
NBC TV (te, RICE оне, сис 
AVERAGE AUDIENCE Ү 5,250 7,660 13,740 
(Households (000) & %) 6.3 6.3* 6.3* 9.2 8.3* 10.0* 16.5 14.6* 17.0* 17.95 Md 
SHARE OF AUDIENCE % — 1à 14 х be ов ПЁ l8* 28 24* 27 * 28 * 30 * 
AVG. AUD. BY A HR. % — 5.9 6.7 вз 6.2 8.8 — 9.9 10.2 13.7 15.5 16.7 17.3 75 16.9 17.3 17.2 


A-17 


U.S. TV Households: 83,300,000 For TIT of symbols, See page А. 


EVE.SUN. JUNE 5, 1983 


^" оеп NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. MAY 29, 1983 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE { 2,250 
(Households (000) & 96) 2.7 


ABC TV Eu vie 
SUN. 
AVERAGE AUDIENCE f 2,170 
(Households (000) & %) 13,6* 2.6 
SHARE OF AUDIENCE. X 28 * 9 
W лус. AUD. BY W% HR. % — до 1з2 14.1 14.6 2.6 
TOTAL AUDIENCE f 5,830 3,250 
Е Households (000) & %) 7.0 .9 
MEMORIAL. 
Е зт Ж 
056000. 2 
AVERAGE AUDIENCE f 5,580 3,250 
Қ Households (000) 2 %) 6.7 3.9 
SHARE OF AUDIENCE X — 13 10 
AVG. AUD. BY V HR. X — 6.7 3.9 
1 тота AUDENOE { 3,000 
eiii QUO к += NBC uw NIGHT MOVIE 
Pg 5.3 dj 
NBC TV "PR in 
AVERAGE AUDIENCE f 1,500 
C SHARE б n ra d Uu d 
% 
AVG. AUD. BY V HR. X n M ua olx popu а 
TOTAL AUDIENCE д 
(Households (000) & %) воо 
ABC TV Ë 
"RS 
AVERAGE AUDIENCE @ со 
(Households (000) & %) SeA 


SHARE OF AUDIENCE % ĵi 
W Ас. AUD, BY Y HR. X с, 


TOTAL AUDIENCE — ( 4,500 
E Households (000) & Ж) 
CBS SUNDAY 
CBS TV NEWS-0SG00D 
E Giada iy Saikia 
AVERAGE AUDIENCE ( 4,250 
K Households (000) & %) 5.1 : 


SHARE OF AUDIENCE % 13 ` 
AVG. AUD. BY ⁄ HR. % 11.7 5.2 . [910 


2 TOTAL AUDIENCE í 2,580 
(Households (000) & %) 9.1 


NBC LATE NIGHT MOVIE 


N BC TV Got И, EYES (R) 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. 96 


2.6 2.6 2.6 
TV HOUSEHOLDS USING TV Hs j 51.1 | 46 41 36.4 29 26.2 n Т 13.6 12.0 
(See Def. 1) 49.6 | 44 38 32. 2 а 25.5 12.8 1l В 
U.S. TV Households: ЖЫТ For explanation of symbols, See page А. 


A-19 EVE.SUN. JUNE 5, 1983 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 


MAY 23-27, 1983 


10:15 10:30 10:45 


TOTAL AUDIENCE { 5,750 5,910 
(Households (000) & %) 6.9 T: 
*— GOOD MORNING, AMERICA-730 =» «— 0000 MORNING, АМЕКІСА-030 =» 
ABC TV (c0-0P) (со-о*) (PARTICIPATING) 
AVERAGE AUDIENCE { 4,750 4,8030 
(Households (000) & %) 5.7 5.8 
SHARE OF AUDIENCE % 29 28 
W VG AUD BY ⁄ HR. X 5.6 5.8 5.9 5.8 
E ное. { КУУ HS 4, m 3, 10 
(Households Й 4 
CBS TV CBS MORNING NEWS свз MORNING NEWS из " PYRAMID eio S PLAY 
AVERAGE AUDIENCE { d 2,920 2,830 3,670 3,250 
K Households (000) 2 %) Д s 3.4 4.4 3.9 
SHARE OF AUDIENCE. * 18 16 22 20 
AVG. AUD. BY И HR. X 85. 3.5 E 34 ЯО (4:6). 390 38 
1 TOTAL AUDIENCE { 4 2209 4 "000 3,170 3, 380 
(Households (000) & %) 4 4 3.8 
em TODAY SHOW-7.30AM —— — TODAY SHOW-8. 30AM —— FACTS OF LIFE ще ОР НЕ 
М BC TV (С0-0Р) (PARTICIPATING) (c0-0P) (PARTICIPATING) 
AVERAGE AUDIENCE í ч 3,080 3,250 2,670 3,080 
(Households (000) & 96) 3.7 3:9 4 3.2 3.7 
SHARE OF AUDIENCE % 19 19 16 19 
AVG. AUD. BY 1 HR. % st 73:7 3.9 3:8 Эа ST. S.V 
КАСА! pa PUR 
«— 0000 NORKING, шты — «— 6000 MORNING, АЕ _ 
ABC TV (C0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) { КЕР b 
SHARE OF AUDIENCE ps 26 
W AVG. AUD. BY HR X iT 49 $.9 5.9 
E TOTAL AUDIENCE { 3,330 3,500 3 4,660 4,410 
(Households (000) & %) 4.0 4.2 5.6 $13 
CBS TV CBS MORNING NEWS баз MORNING NEWS $25,000 PYRAMID CHILD'S PLAY 
AVERAGE AUDIENCE { 2,750 `: 2,750 4,000 3,670 
K Households (000) & %) 9.3 3.3 ° hy єсїї 4.4 
SHARE OF AUDIENCE. X 18 150 ç 20 19 
AVG. AUD. BY ⁄ HR. € ? 3:994. 34 Sip) 3:4 : ат 4.9 43 4.5 
2 тота { 4,080 1,330 4,170 4,750 
(Households (000) & %) 4.9 5.2 5.0 5.7 
a TODAY SHOW-7.30AM —— qmm TODAY SHOW-8.3044 —— FACTS OF LIFE — SALE OF THE 
NBC TV (CO-0P) — (PARTICIPATING) (CO-OP) — (PARTICIPATING) "F CENTURY 
AVERAGE AUDIENCE { 3,170 3,500 3,500 3,920 
(Households (000) & X) 3.8 4.2 4.2 4.7 
SHARE OF AUDIENCE % 20 20 18 20 
AVG. AUD. BY ЙМ HR. % 3.8 263.8 4.1 4.3 4.0 да 45 4.9 


TV HOUSEHOLDS USING TV WK 
(See Def. 1) WK. 2 


V.S. TV Households: 83,200,000 For explanation of symbols, See page À. 
A-21 DAY MON Ер! MAV л ШАГ 23 1092 


^". _Ме/ѕеп NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


DAY МОМ. ЕКГ. 


12:45 1:00 1:15 1:30 1:45 2:00 


MAY 23-27, 1983 


2:15 2:30 2140 


отд омок { 852500, 4,830 4,500 8,910 8,080 
ouseholds (000) 6.3 5.8 10.7 9.7 
ABC TV e— LOVE BOAT DAYTIME —— FAMILY FEUD Hs S HOPE ——— ALL WY CHILDREN —— — ONE LIFE TO LIVE —— 
(op) 
AVERAGE AUDIENCE f 3,500 4,000 3,670 6,660 6,000 
(Households (000) & %) 4.2 звя а.в 74.8 4 @0 —T.6* aar R2 CT ^ pt 
W SHARE OF AUDIENCE X 25 19% 22* 2i 18 29 27> 30* 28 27> 30 ^ 
AVG. AUD. BY W HR. x “S | 0546513 ж шоо т И а СОВЕ 
E НСТ { (5:500 7,080 3! 8,830 7,750 mc 
louseholds `8.5 10.6 BS! 45.9 
CBS тү ci IS RIGHT 1 СЕ IS RIGHT 2 +—— YOUNG AND THE RESTLESS — —— AS THE WORLD TURNS. —— ~ CAPITOL 
E (0P) > 
AVERAGE AUDIENCE 4,660 6,160 6,660 6,160 4,410 
К Households (000) 8 %) 5.6 a 8:0 тв" 8.2* 7.4 т.з" 7.9* 5.3 
SHARE OF AUDIENCE X — 28 35 33: 3$ 33* ar 26* 29^ 21 
AVG. AUD. BY 14 HR. % 5.2 бо 71 76 Due ced О s l Tal UZ E A SS 
1 тота AUDIENCE ( 5 m 2,330 2,670 6,500 5,330 
(Households (000) & %) д, 2.8 3.2 7.8 8.4 


wii OF FORTUNE p HOUSE NEW BATTLESTARS SEAROH FoR +——— DAYS OF OUR LIVES —— e — ——— ANOTHER WORLD ——„ 


NBC TV 


AVERAGE AUDIENCE í 4,750 3,080 2,000 2,080 4,830 4,000 
(Households (000) & %) 5.7 3.7 2.4 2.5 5.8 5.6* 6.0* 4.8 3.95 4.7* 
SHARE OF AUDIENCE % 28 18 10 10 21 20 * 21/* 19 iw" 19. * 
AVG. AUD. BY М НВ. % 5.7 5.7 3.7 3.7 2.4 2.4 2:4 2.6 5.4 5.8 6.0 6.1 4.9 4.8 4.8 4.6 
9,330 
TOTAL AUDIENCE { 6,830 5,410 5,500 10,500 2028 
(Households (000) & %) '8.2 6.5 6.6 12.6 ers 
ч RYAN'S HOPE — ALL MY CHILDREN e e ONE LIFE T —— 
ABC TV — LOVE BOAT DAYTIME ——» FAMILY FEUD e 
6,830 
AVERAGE AUDIENCE 4,660 4,500 4,580 8,080 . Š AN e 
(Households (000) & 96) { 5.6 5.1* 6.2* 5.4 5.5 EUT dos EX s 852 EXE 
SHARE OF AUDIENCE X 25 21 * 25* 20 20 
W лус. AUD. BY 4 HR. X 2 1 5 š 
,410 5,250 
TOTAL AUDIENCE { 6,160 [s Mr B 
E Ке део E m RIGHT 1 PRICE IS RIGHT 2 *—— YOUNG AND THE RESTLESS —, +——— AS THE WORLD TURNS —— CAPITOL 
CBS TV Е 
F 6,500 4,660 
AVERAGE AUDIENCE f 5,160 6,910 Dog A ao EE T cpu 
К Households (000) & 36) 6.2 8.3 5; W x SIM 25 2$ * 26 * 19 
ЗНАЛЕ QU RUDIENCE 10 E 63 8.2 8.5 8.7 9.0, 8.0 7.7. 7.7 ТЕТ: 5.7 5.6 
AVG. AUD. BY & HR. X — 5.8 66 — 8.1 8.5 В - 
6,25! 
2 "TOTAL AUDIENCE { 7,080 4,580 22000 Do d 7.5 
(Households (000) & %) 8.5 5.5 . 


ТАВ: SEARCH FOR DAYS OF OUR LIVES о ——  ANOTHER WORLD — 
DREAM HOUSE NEW BATTLESTARS T ONORROV — 


WHEEL OF FORTUNE 


NBC TV 


AVERAGE AUDIENCE f 6,080 3,920 2,580 2,670 AES LS CORREA ы 
C SHARE OF AUDIENCE i 17 i2 12 20 — 19* 21* 19 — 19* 19 * 
SHARE ог роем ж s. 3 Pb. зг з S еШ Б s. LP I: 


TV чоюш u: 
See Def. 1 


U.S. TV Households: 83,300,000 


For explanation of symbols, See page A 


DAY MON.—FRI. MAY 30-JUNE 3, 1983 


A-23 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. MAY 23-27, 1983 


3:00 3:15 


TOTAL AUDIENCE (€ 10,250 3,900 8,330 
00) & %) 12.3 
Шай e GENERAL HOSPITAL ——  ED6GE OF NIGHT A IP aec 
AVERAGE AUDIENCE f 8.160 . (2,610 7,180 
(Households (000) & %) 9.8 9,4% 10.19 3.2 8: 
SHARE OF AUDIENCE % — 35 35 * 3à* б JA р: 
W лус. AUD. BYW HR. % — 8.9 — 9.9 10.2 10.1 — 3.3 3.0 i 
TOTAL AUDIENCE Í 75410 3.080 10,330 
E (Households (000) & %) 8.9 3.7 


e GUIDING LIGHT ——ə TATTLETALES 


Е CBS TV 9 


AVERAGE AUDIENCE { 6,000 2,580 mur 
K Households (000) à 9) Ten Urios Te Кз ү 
SHARE OF AUDIENCE % 26 26 * 25 * 11 VE 
AVG. AUD. ВҮ HR. % бв 7.3 75 7.8 239 302 2 Ў 
l тоат { 3,420 5,830 
(Households (000) & %) 4.1 NBC NIGHTLY NEWS 


—— FANTASY — 


NBC TV 


7,830 
AVERAGE AUDIENCE í 2,250 t " Ве 
(Households (000) & %) 2.7  8.4* 2.9* 21 
SHARE OF AUDIENCE % 10 9 10 9.3 9.6 
AVG. AUD. BY A HR. % 24 25 29 2.9 
TOTAL AUDIENCE 
(Households (000) & X) { EU | AS 
ABC TV <— GENERAL HOSPITAL ———— EDGE ОР NIGHT ABC WORLD NEWS 
GHT 
AVERAGE AUDIENCE f а ево 3,080 7,580 
(Households (000) & 94) 10.4 10.1 10.611 737 ài 
SHARE OF AUDIENCE % | 294.» jq ma ° 
W AVG AUD.BY HR. % ов 10.5 10:8 10.7 3.8 
2, Д0 11,080 
Е (Households (000) & Ж) | 13.3 
C B S ту E m ОИ LIGHT uu АЛЕ, —— (s) (0) —— CBS Л NEWS- 
E (ор) 
AVERAGE AUDIENCE f 5,830 2,330 9,580 
K (Households (000) & 96) 7.0 6.8* Тј 2.8 11.5 
SHARE OF AUDIENCE x 25 гэ = ВАК. 24 
AVG. AUD. BY 4 HR. X — 6.7 6.9 га з.0 11.4 11.6 
2 9,500 
(Households (000) & 96) 11.4 
N BC TV — FANTASY — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE f 2,870 8,250 
(Households (000) & 90) E EN 3.2* 9.9 
SHARE OF AUDIENCE % — 10 — 11 * jo 21 
AVG. AUD. BY 2 HR. % — 3.2 3.2 3.2 9.8 9.9 


— For explanation of symbols, See page A. 


"TA DAY MON.—FRI. MAY 30-JUNE 3, 1983 


c" = mm zx 


ю х m m = 


A-27 


-26 


DAY SAT. 


9:45 10:00 10:15 


MAY 


5, 200 


5, AES 


10:30 


10:45 


?8 


6,830 


8.2 
PME PAC- Meus nc usos; uy agre SCOOBY КДП; 


2,920 
3.5 
MEATBALL & 
SPAGHETTI 


(ор) 


SMURFS | 


6,500 


4,330 4,330 

502 ro 

23 23 

бй Dara 5.0 5.4 
4,170 5, 2 

5.0 
BUGS. BUNNY /ROAD ons duque 

RUNNEI RUNNE! 
d 

3,170 4,410 

3.8 5.3 

17 23 

3.5 4.2 5.2 5.3 
7,910 7,410 

9.5 8.9 

SWURFS 11 SMURFS 111 

(oP) 

6,830 5,910 

8.2 7.1 

37 31 

?.9 8.5 7.6 6.6 
k d 
6,750 6, m 

8.1 ni 


Ж 


7,500 
9.0 


MCA OMSSNISI PACA /RASCALS/ deu. qure 0008; ROO PUPPY. моюн, НҮШ 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 
7:00 7:15 7:30 7:45 8:00 8:15 
TOTAL AUDIENCE ( 3,420 3,830 
(Households (000) & %) 4.1 4.6 
SUPERFRIENDS 
ABC TV 13 
AVERAGE AUDIENCE { 2,830 3,250 
(Households (000) & %) 3.4 3.9 
SHARE OF AUDIENCE % 24 22 
AVG. AUD. BY А HR. % 3.5 3:5. 5.6 9 АШ 
TOTAL AUDIENCE [ 80 2,580 2,920 
(Households (000) & %) 2.2 3.1 3.5 
+——— CAPTAIN KANGAROO-SAT =» POPEYE/OLIVE PANDAMON IUN 
CBS TV COMEDY SHOW (ор) 
(ОРУ 
AVERAGE AUDIENCE (8 080 2,080 2,500 
н: Ба 
ij 14 * irr 18 ir 
AVG. AUD. BY МНЕ. % 26 Д0 з. сит 220. 200 kean RA 
TOTAL AUDIENCE ( 232 5 44 
(Households (000) & % : 
` : : FLINTSTONE SHIRT TALES 
N BC TV FUNNIES (op) 
(op) 
AVERAGE AUDIENCE í 2,920 4,830 
(Households (000) & %) 3.5 5.8 
SHARE OF AUDIENCE % 25 33 
AVG. AUD. BY ⁄ HR. % 9.8 41 5.6 6.1 
Ao 
TOTAL AUDIENCE 
(Households (000) & 94) { ka к? 
зене 
АВС TV en 
AVERAGE AUDIENCE 
«нолаам (000) %) Ñ эз gp 
SHARE OF AUDIENCE % 28 2. 
AVG. AUD. BY V HR. % SM SO WES Dis 
TOTAL AUDIENCE í 1,750 2,330 2,670 
(Households (000) & %) 2.1 2.8 3.2 
— CAPTAIN KANGAROO-SAT = — POPEYE/OLIVE PANDAMON | UN 
CBS TV COMEDY SHOW (0) 
AVERAGE AUDIENCE { 190 1,670 2,000 
(Households (000) & %) 1.3 Eor 1.9* 2.0 2.4 
SHARE OF AUDIENCE % 18 16 * 18 * 16 14 
AVG. AUD. BY М HR. % pq pu 17 Cs de DEC 
TOTAL AUDIENCE { 3,000 4,500 
(Households (000) & %) 3.6 5.4 
FLINTSTONE SHIRT TALES 
N BC TV FUNNIES (0р) 
(0р) 
AVERAGE AUDIENCE { 2,080 3,920 
(Households (000) & %) 2.5 4 
SHARE OF AUDIENCE % 20 7 
AVG. AUD. BY А HR. % 2.1 29 46 4.9 


U.S. TV Households: 83,300,000 


ШҮҮ $ 
EM 


SMURFS | 


4,660 
5.6 


27 
5.4 


6.0 


5,830 5,410 
1.0 6.5 
30 26 
6.9 T.l 6.2 6.8 
4, 10 6,250 
7.5 


im Й, ROAD 
ids 


t e Rd 


3,420 5,250 
4.1 6.3 
17 25 
3.5 4.7 5.8 6.7 
6,580 6,160 
. 7.4 
SMURFS 1! SMURFS 111 
(0P) 
5,330 5,080 
6.4 6.1 
27 24 
6.4 6.4 6.2 6.1 


For explanation of symbols, 


DAY SAT. 


‘Dukes 
(oP) 


5,410 
6.5 
GARY COLENAN 
SHOW 


(oP) 


4,660 
5.6 


See page A. 


JUNE 4, 1983 


A-28 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


< AMERICAN BANDSTAND '83 —5 


1:00 


1:15 


зл" 
16 * 
ЕА 3.7 
4,580 
5.5 
BLACKSTAR 
(ору 
3,420 
4.1 
17 
4.1 4.2 
1,830 9,410 
4.6 11.3 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 
ТОТА AUDIENCE e ( 509 4,500 4,410 4,580 
ouseholds (000) ) 6.0 5.4 5.3 
MORK/LAVERNE/ MORK/LAVERNE/ ABC WEEKEND. 
AB C TV FONZ HOUR-1 FONZ HOUR-2 SPECIALS. 
(0р) ТНЕ HORSE THAT. 
PLAVE CENTERFIELo-1 
AVERAGE AUDIENCE Ү 4.170 3,580 3,58 ‚830 
(Households (000) & ) 5. 4.3 4.3 .4 + 
x HD 19 18 ld Ma 
W лис. AUD. BY HR. % — 5.2 ав aa a2 41 45 32 al 
E TOTAL AUDIENCE { 8:250 5,830 4,500 4,500 
(Households (000) & %) 6.3 5.4 5.4 
коо зка RUN A00 SIMA 5 NEW BM Кш 
Е CBS TV (0P) (op) Hp ps 
AVERAGE AUDIENCE [ 4,170 4,580 3,670 3,750 
K M ree & %) s 5.0 5.5 4.4 4.5 
OF AUDIENCE % — 21 24 19 19 
AVG. AUD. BY '4 НЕ. % 5.3 4.8 5.6 5.4 4.5 4.3 4.4 4.6 
1 TOTAL AUDIENCE { 5,000 4, 2 2,830 2,170 
(Households (000) & %) l 6.0 3.4 2.6 
HULK/SP DERMAN 1 CRF bend 2 THUNDARR FLASH GORDON 
NBC TV "m 
AVERAGE AUDIENCE f 4,000 3,670 2,420 ,000 
(Households (000) & %) 4.8 4.4 2.9 2.4 
SHARE OF AUDIENCE X — 2l 19 12 10 
AVG. AUD. BY & HR. % — 4.7. 50 4.6 аз 2.9 3,0 25 2.4 
* v — 
MEME " Í вов 4,750 4,080 5,410 
7.3 Воб . 6.5 
WORK/LAVERNE/ MORK/LAVERNE/ ABC WEEKEND «= AMERICAN BANDSTAND '83 —5 
ABC TV FONZ HOUR-I FONZ HOUR-2 SPECIALS. 
et PLATED CENTERFIELo-2 
AVERAGE AUDIENCE f а, 750 3:920 3250 „170 
(Households (000) & %) 5.7 4.7 3.9 3.8 3.5* 
SHARE OF AUDIENCE % 25 1d b ЯЙ, ("ү 
W AVG AUD BY HR % Go sa ав ат 39 38 3.3 37 
E TOTAL AUDIENCE 0 5,780 6.750 5.000 5,410 
(Households (000) & Ж) 6.9 8.1 .0 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD GILLIGAN'S NEW A Anai 
C B S TV RUNNER 3 RUNNER 4 PLANET 
E (0P) (0P) (0P) ied 
AVERAGE AUDIENCE f 4,830 5,580 4,250 4,500 
K Households (000) & % 5.8 6.7 5.1 5.4 
SHARE OF AUDIENCE % 23 26 20 2i 
AVG. AUD. BY М НЕ. % 5.6 6.0 6.7 6.7 5.4 4.7 5.4 5.3 
2 "TOTAL AUDIENCE { $$ 4,660 3,330 2,330 
(Households (000) & 90) 8.7 5.6 4.0 2.8 
N BC TV MHULK/SPIDERMAN 1 HULK/SPIDERMAN 2 THUNDARR FLASH GORDON 
(op) 
AVERAGE AUDIENCE f 4,660 4,080 2,830 1,920 
(Households «m NOE L 4.9 3.4 25 
SHARE OF AUDIENCE % 22 19 14 3 
AVG. AUD. BY 'A HR. € 5.4 5.8 4.9 4.9 3.4 3.4 2.5 2.2) 


TV HOUSEHOLDS USING TV pg 1 


(See Def. 1) 


TV Households: 83,300,000 


Us. 
aS c SPORTS-30 ROCK,NBC,(1:00-1:18PM) 


A-29 


4.1* 
165 
4.3 3.9 
4,000 
4.8 
BLACKSTAR 
(ОР) 
3,250 
3.9 
15 
3.7 4.0 
6,410 
"eh 
2,670 
3.2 2.8* 
12 ipe 
2.8 2.T 


1:30 


e c MAJOR TRE: ШАРАП. 


MAY 28, 1983 


2:15 2:30 2:45 


DAY SAT. 


1:45 2:00 


2,920 
3.5 
CBS CHILDREN'S 
FILM FEST. 
FLYAWAY DOVE 
2,080 
2.5 
10 
2.6 25 


BOSTON у; 
GL ETSBURER Ү СЕНАТ 
SEGMENT TELECAST (OP) 


Митт; 


4.5% 4.0* 4.2* 
18 * 17 * 18* 
4.6 4.4 Api 53:8 эЛ Oqa 
-— P 
2,920 
3 
2,000 
ТЮ 7279: 2.4* 
E 9 * g 
A DE A E ree 
3,750 
4.5 
CBS CHILDREN'S 
FILM FEST. 
FLYING WITHOUT 
HINGS 
3,250 
3.9 
15 
4.0 3.8 
3.2% 3.7* 3:39 
12 * 13 * 
за 3.2 S.B ре i 


For explanation of symbols, See page A. 


DAY SAT. JUNE 4, 1983 


k T 


^» Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. MAY 28, 1983 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 1 : i р 6:00 6:15 6:30 64% 


TOTAL AUDIENCE { 1,750 6,660 10,160 
(Households (000) & %) 2.1 8.0 12.2 
АВС TV SPORTSBEAT ^ «———————— PRO BOWLERS SPRING TOUR —— n e ABC WIDE WORLD-SPORTS ЗАТ ——ə—— 


AVERAGE AUDIENCE { 1,330 3,920 5,500 


(Households (000) & 96) 1.6 4.7 4.2* 5.1* 4.8. 6.6 5.97 6.7% XB 
SHARE OF AUDIENCE % 6 17 16 * 18 * ie. 20 19 * 20 * 20 * 
W дис. AUD. BY V HR. % 1.6 DES 4.0 4.4 5.0 5.9 4,9 4.6 5.6 62 66 6.7 7.2 2 
TOTAL AUDIENCE { ; 9,830 
Ë Households (000) & %) 11.8 
CBS SAT. NEWS- 
E CBS TV SCHIEFFER 
AVERAGE AUDIENCE ( 3,250 8,080 
K CHousoholds (000) & w) ` 3.9 3.5% dur 4.6* Bu 
13 12 12 14 
AVG. AUD. BY М НЕ. % 3:69 3.4 б» bc 458 9.4 10.0 
l "TOTAL AUDIENCE { 10,830 3,920 
(Households (000) & 96) 0 ? В 
NBC рте ЗЕ BASEBALL e МАО MAJOR LEAGUE GAME-2 ——— n NBC NIGHTLY 
NBC TV РИТЕВЙҖЕН VS CTNCINMATTI SM A VS CHICAGO RITE SK. nm e 
MULTI-SEGMENT TELECAST MULTI-SEGMENT TELECAST (+OP) (6: s" T: ы 
AVERAGE AUDIENCE 4,080 3,250 
(Households (000) & 96) 4.2* 4.5* 4.9 3.8* 4.5* 5.4* 5.6* 5.9* 3.9 
SHARE OF AUDIENCE % 18 * qu l6 13,* 16 * 18 * 18 * 158 10 
AVG. AUD. BY W HR. % — 41 4.3 4.5 4.4 ке CMS MP AC [ NET P B.P 54 (5:14, 3:4. 43 
mouses oo аж) Á 260 9190 T 
ABC TV SPORTSBEAT ^ „——————— PRO BOWLERS SPRING TOUR ———————„ «„——————— ABC WIDE WORLD-SPORTS ЗАТ —>—— 
AVERAGE AUDIENCE 5,500 
TORIS NOE W pey P se 4.0* 4.9* 6.6 5.4* 6.2* 8.2^ 
* 
W AVG. AUD. BY W HR. X 9 13 14 * 13 * 14% 19 16 * 18 22 * 
Е TOTAL AUDIENCE f 5,160 8,830 7.910 
(Households (000) & %) 10.6 19 
— тоят. s CBS SPORTS SATURDAY ——ə  əa CBS SAT. NEWS- 
E CBS TV SCHIEFFER 
AVERAGE AUDIENCE ( 3,250 4,910 6,500 
K (Households (000) & %) 9.9 5,5% 4,2* 5:9 4.8* 6,0* 6.6* 7.8 
SHARE OF AUDIENCE. % 14 13 * ]à * 18 15 * 19 * 20 * 20 
AVG. AUD. BY ⁄4 НВ. % 3.5 H 6.5 ; К 
2 TOTAL AUDIENCE { 3:979 11,250 BIA 
(Households (000) & %) 4.4 13.5 6.5 


(1) <—_ T NBC MAJOR LEAGUE BASEBALL 


NBC TV gni эү VE TRANI 


MULTI-SEGMENT TELECAST (OP) 


NBC NIGHTLY NEWS- 
SAT. 


AVERAGE AUDIENCE { 3,500 4,330 5.326 
(Households (000) & %) 4.2 5,2: 4.T* 5.4* 5.18 5.4* 5.24 
SHARE OF AUDIENCE % 16 17 PS % š * B. p iB H 16 * 


AVG. AUD. BY МНЕ. % 4.1 4.4 5.4 6.0 2.8 m 1 5.3 


For explanation of symbols, See page А 


00 
30 T 4(3:00-3:18PM DAY SAT. JUNE 4, 1983 


disc" 
A-31 


^31 Nielsen NATIONAL TV AUDIENCE MAY 29, 1983 


10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY А HR 


RR 


Ü 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY ⁄ HR. % 


$30 "170 830 — зз 
0 4 Q 0 
CELEBRATE CELEBRATE. CELEBRATE CELEBRATE 
AMERICA 7.00АМ [AMERICA 7.30AM | [AMERICA  8.00AM [AMERICA  8.30AM. 
920 


l 
670 
8 


= = m m = 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 670 750 920 1,000 1,080 1,080 
(Households (000) & %) { Е ПЕТ .8 .9 1.1 1.2 1З 1.3 

SHARE OF AUDIENCE % 13 13 T 6 6 6 6 6 

AVG. AUD. BY 'A HR. % .8 .9 1:0 1.1 .9 -T 9 1.0 1.0 е 1.2 1.3 1.3 1.3 1.4 1.3 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY V HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY V, HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { x 2,080 


Н 
i 


ю жото т ж 


—| == — 


(Households (000) & %) 2.5 l.5* 1.9* EA 3.0* 
SHARE OF AUDIENCE % і 92% ДА We 1 Ham 
AVG. AUD. BY М HR. 96 1.4 1.6 09 2.0 2.5 Pac 3.1 2.9 


TV HOUSEHOLDS USING IV WK 
Def. 1) WK 


U.S. TV Households: 83,300,000 


ГЕТ DAY SUN. 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 29, 1983 


ТОГА. АЕН. { 3,420 13,490 Y. 
(Households (090) & %) 4.1 16.2 
#— THIS WEEK-DAVID BRINKLEY — DIRECTIONS. ——v — - USFL FOOTBALL 
A BC TV (545) PHILADELPHIA VS BOSTON 
(1:30-4:45PM) 
AVERAGE AUDIENCE { 1,830 4,580 
ES Seer j | LL 
ү AVG. AUD. BY И HR. % 2.2 2.4 2.1 2.2 4.7 6.0 6.4 6,9 6.7 6.7 
TOTAL AUDIENCE í 2,920 10,000 
E (Households (000) & %) 3.5 12.0 


AVERAGE AUDIENCE í 2,170 3,670 
K (Households (000) & %) 2.6 4.4 Ceo 4.3* 4.5* 4.6* 
SHARE OF AUDIENCE % 11 15 НУ 15 .* 1З * 18 w 
AVG. AUD. BY V HR. % бй 152.4 4б татти аз! 3.3 cO „йл 471! АВЕ 
1 TOTAL AUDIENCE 1,580 1,170 1,670 2,250 2,830 2,420 2,080 
менеч m к FRUGEM CELENTE CELEBRATE, 
NBC TV (nuek ECA t Sonu Дане Б В Soan | [ei ни Гра о | „йе AA aA ией А 0 боми 
AVERAGE AUDIENCE { 1,170 920 1,170 1,670 1,920 2,250 2,000 1,830 
(Households (000) & 96) 1.4 wi 1.4 2.0 2.3 2.7 2.4 212 
SHARE OF AUDIENCE % 6 4 6 T 8 D B T 


AVG. AUD. BY W HR. % 1.4 1.4 1.2 .9 1.6 1.3 1.9 2.1 2.2 2.3 2.7 2.8 2.5 2.4 2.2 2.2 


TOTAL AUDIENCE 
douma 0) b ж) Ñ Еу е 

А BC TV —— THIS WEEK-DAVID BRINKLEY — DIRECTIONS — USFL FOOTBALL 

AVERAGE AUDIENCE e ka Qe 
юше; oo Ë 1 E TE Denm 4.2* ^ 


SHARE OF AUDIENCE % 
AVG. AUD. BY & HR. % 


TOTAL AUDIENCE ( 
Е Households (009) а %) 


E CBS TV 


AVERAGE AUDIENCE { 

K (Households (800) & Ж) 
SHARE OF AUDIENCE % 
AVG. AUD. BY м HA. X 


2 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 3.4* 3.4* 2:02 2:05 
SHARE OF AUDIENCE % l4 * 14 * 9e ES d 
AVG. AUD. BY V, HR. % 33 3.5 3.8 3.0 2.2 QT 2.1 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) МК, 2 
0.8. TV Households: 83,300,000 For explanation of symbols, See page 


A-35 DAY SUN. JUNE 5, 1983 


< NC RELIGIOUS SERIES — 
(SUS) 


^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 29, 1983 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 B 8 * Ў : 6:00 6:15 6:30 
TOTAL AUDIENCE í 6,410 6,330 
(Households (000) & %) Тт 7.6 
USFL FOOTBALL = e MERICAN SPORTSIAN —— ABC WRLD NEWS 
ABC TV PHILADELPHIA ув BOSTON TON1GHT-SUN 
VI:30-4: 45Р) 
AVERAGE AUDIENCE í 3,080 4,910 
о: ОВТ кк I TT EE ie 
W AG AUD. BYW HR % 5.9 55 52 4.6 4:6 ш pa 80 ПИ 34 «gs 5.8 6.0 
TOTAL AUDIENCE í 17,990 8,500 
Е (Households (000) & Ж) 21.6 adi - 106 
AVERAGE AUDIENCE { 5,830 
K Households (000) & %) 4.5* 11.0 8;4* 10.6* 10.7* 12.4* 13;5* 7.0 
SHARE OF AUDIENCE % 14 ESE 24 * 30 * 30% 34 * 35 * 16 
AVG. AUD. BY W HR. % 4.2 4.9 7.3 9.6 10.5 10.8 10.2 11.1 11.9 12.9 12.9 14.0 117 eH EIS 


ERILODSLAEESSO 407] 050 43s Bop dq 34€ ара ра: 3j 


(Households (000) & %) 6.5 
—— sas — тс NIGHTLY NENS- 
NBC TV 


AVERAGE AUDIENCE f 2,000 3,580 4,330 
(Households (000) & %) 2.4 2.7% 2.3* 2.0* 2.1" 4.3 4.0* 4T* 5. E 
SHARE OF AUDIENCE. % t B * T. 6 * ze 10 11 * 12 * 12 
AVG. AUD. BY W HR. % 25 2.9 23 2.2 2x01 2:0! 22229 М9 4:07 pq Сея B72. ИЕ 
< —— 4 
TOTAL AUDIENCE ( 
(Households (000) & %) 6000 4; $10 
5.9 
USFL FOOTBALL —— «—— AMERICAN SPORTSMAN — AB 
© WRLD NEWS 
ABC TV "MEM YS PHILADELPHIA (5102-6; 00Pm TONIGHT-SUN 
AVERAGE AUDIENCE ( ER LEE Y: 
(Households (000) & 9 3,420 
SHARE OF AUDIENCE ж SW 4.97 &.T* 4] 41 talok 4.2* TERR 
W Ас. AUD. BY V HR. % P od i 1590 19 [Des 13 * 14 
4.4 4.3 4.8 5.0 4.7 4.8 4.5 4.8 3:7 4.3 8.9 4.4 4.8 5:3 
TOTAL AUDIENCE { 5.000 - 
Ë Households (000) & %) . 6.910 
$3. 


3.6 
Е CBS TV свз EVENING NENS- 


AVERAGE AUDIENCE f 4,580 
K Households (000) à.) 4.T^ 4.7" 5.2* 5,5 5,1% 5.5* * uw" 
SHARE OF AUDIENCE % 16 * 15 ^ 16 * 17 16 * WU e i 
AVG. AUD. BY НА * — 4.7 4. 45 [sof 52 5. 5.1 5. 5.4 5.5 во . 5.8 $80 Ker 
2 TOTAL AUDIENCE T 10,410 r: т: : 
(Households (000) & %) 12.5 E 
н 7.5 
N BC TV — SPORT SWOR LD ——— NBC NIGHTLY NEWS- 
SUN 
AVERAGE AUDIENCE [ 4,250 
Households (000) à) 1 5.1 4.4 4.8* 5.4* 5.9* pes 
AVG. AUD. BY У HR. % EE і a so а! з 
42 46 49 48 55 5,2 бо 5.8 620 8 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1 WK. 2 


V.S. TV Households: 83,300,000 For explanation of symbols, See page A. 


ГЕТ DAY SUN. JUNE 5, 1983 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 = WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE тик. | [TOTAL AUDIENCE | AVERAGE AUDIENCE. Гле | тє. 
м 
DAY TIME QUARTER| конору |норѕеноцоз sarewu | CAST | | HOUSEHOLDS |HOUSEMOLDS SHARE ня so 
NETWORK/PROGRAM (NYT) нош | w % | o * (09) 00 Xx жж | AS 
EVENING TUESDAY 
CBS NBA CHAMPIONSHIP GAME 4(S) 2 9.00-11.44PM GRID 24,490 29.4|12,160 14.6 41 
.00 
11:15 17.45 31* [11.8 
11:30 20:0 
EVENING THURSDAY 
CBS NBA CHAMPIONSHIP GAME 2(S) 1 9.00-11.40PM -GRID | 22,920 26.9 10,80 12.9 23 |, o 
11:15 14.5* 27^ |15:0 
11:30 2:8 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 1 8.57- 8.59PM 8.45 | 9,660 11.6| 8,830 10.6 21 [10.6 
2 8:58- 8.59PM 8.45 9,660 11.6| 9,660 11.6 24 [11.6 
АВС ABC NEHSBRIEF -SAT. 9.58- 9.59PM 9.45 | 13,080 15.7|13,080 15.7 30 [15.7 13,990 16.8|13,990 16.8 31 [16.8 
CBS NEHSBREAK SAT. 1 8.57- 8.59PM 8.45 | 7,580 9.1| 6,750 8.1 16 | 8.1 
2 8:59- 9.01PM 8.45 7,050 8.7| 7,000 8.4 17 | 8.4 
9:00 8:3 
NBC NBC NEHS DIGEST-SAT в.58- 8.59PM 8.45 | 8,500 10.2| 8,500 10.2 21 |10.2 8,910 10.7| 8,910 10.7 22 |10.7 
NBC NBC NEHS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 6,250 7.5 6,250 7.5 14 | T.5 
—A— 
МС CELEBRATE AMERICA 300MS) 1 3.00- 3.3044 3.00) 830 1.0) 750 .9 12| 9 
a 18 
NGC CELEBRATE AMERICA 330A) 1 3.304.041 3.30] seo 7| se тп 1 
3 $ 
NBC CELEBRATE AMERICA 4OOAMS) 1 4.00-4.30 4.00] 590 | so ви] z 
NBC CELEBRATE AMERICA 430AM(S) 1 4.30- 5.0044 4.30] 500 в] 420 э 10| -$ 
4:4 15 
NBC CELEBRATE AMERICA S00AMG) 1 5.00- 5.200и 8.00] 420 5] 4m з 1| % 
: E 
NBC CELEBRATE AMERICA $30AMG) — 1 5.30- 6.00 5.30] 780 9j 500 .6 15 | 6 
е n 
EVENING SUNDAY 
ABC ABC NEHSBRIEF-SUN. 1 8.35- 8.360 8.30 | 11,910 14.3|11,910 14.3 27 14.3 
ABC ABC SPORTS UPDATE-SUN 2 8.34- 8.35PM 8.30 9,910 11.9| 9,910 11.9 22 [11.9 
ABC ABC NEHSBRIEF -SUN. 2 9.51- 9.S3PM 9.45 13,580 16.3|13,240 15.9 26 [15.9 
ABC ABC SPORTS UPDATE-SUN 1 9.51- 9.52PM 9.45 | 11,330 13.6|11,330 13.6 23 [13.6 
CBS NEHSBREAK -SUN. 8.58- 8.59PM 8.45 | 10,750 12.9|10,750 12.9 24 [12.9 11,910 14.3|11,910 14.3 26 |14.3 
CBS TONY AWARDS(S) 2 9.00-11.27PM GRID 22,660 27.2|11,000 13.2 23 
11.15 11:3* 24" 10.9 
NBC NBC NEWS DIGEST-SUN 2 8.58- 8.59M 8.45 6,40 7.7| 6,410. 7.7 14 | т.7 
1 9:08- 9.09PM 9.00] 8,080 9.7| 8,080 9.7 18 | 9.7 


A-39 U.S. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS.  , 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
1 
e к TIME QUARTER HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM Ф (N.Y.T.) HOUR | бу % | 00 % % (9 % 00 % * 
EVENING MONDAY-FRIDAY 
ABC ABC NEWSBRIEF-M-F > 9.45 | 10,580 12.7[10,410 12. 12,080 14,5|11,330 13.6 23 [14.4 
10.00 
ABC ABC NEWS:NIGHTLINE 11.30-12.30AM 11.30| 6,660 8.0| 3,830 4. 6,830 8.2| 4,080 4.9 15 | 6.7 
11.45 5. 6.0* 16*| 5.2 
12.00 4.1 
12.15 i д 3.9* 13*| 3.5 
ABC ONE ON ONE 12.30- 1.00AM 12.30} 1,500 1.8| 1,170 1.4 7 | 1.6|M- 1,580 1.9| 1,420 1.7 8 LT 
12.45 .3|M-l * 
CBS NEHSBREAK-M-F > 8.45 | 10,250 12.3|10,160 12.2 21 |12.3|M- 9,410 11.3| 9,000 10.8 19 [11.0 
CBS LATE MOVIE 1 > 11.30| 7,160 8.6] 4,750 5.7 20 - 7,500 9.0| 5,000 6.0 21 | 6.7 
11.45 6.4* 18* ITUMF 6.6* 18*| 6.5 
12.00 - 6.5 
12.15 5 6.4* 22* | 6.3 
12.30 5.4 
12.45 4. 4.8* 21*| 4.6 
1.00 4.4 
1.15 4 4.2* 24*| 4.1 
1.30 3.7. 
VARIOUS TIMES (SUS) A 
CBS NBA CHAMPSHIP GAME 4 POST(S) 2 11.44-12.00MD 11.30 14,240 17.1]12,500 15.0 33 |20.4 


—— —— 

11.45 14.6|TUE. 

CBS LATE MOVIE II 2 > 12.15 4,410 5.3] 3,500 4.2 24 | 6.5|M-F 

1 > 12:30] 4,170 5.0| 3,420 4.1 25 | 5.4|M-F 5.0 |MATHF 
12.45 4:1 |MTU4F 5.8* 29*| д.8 МИТНЕ 
1:00 4:2 |N-F 4:4 |МЫТНЕ 
1:15 4.1* 25*| 3.7 |N-F 4.3* 26*| 4.1|MATHF 
1:30 3:0 |THU. 3.5|TU & 
1:45 3.0* 27*| 3:0|THU: 2.7|TU а 
2:00 3:0 |THU: 2:5 TUE. 
2.15 2.4* 22*| 2.3|TUE. 
VARIOUS TIMES (SUS) 

CBS CBS NEWS МІСНТИАТСН-1 2.00- 2.30AM 2.00 1,750 2.1| 1,500 1.8 18 | 1.9|M-WSU 1,500 1.8| 1,330 1.6 17 | 1.7|MMTHSI 
9:18 1.6 /М-И5й 1:4 |MiTHsi 

CBS CBS NEWS NIGHTWATCH-2 2.30- 6.00AM GRID | 2,420 2.9| 1,000 1.2 24 M-THsU| | 2,500 3.0| 1,080 1.3 27 M-THSI 
2.30 1.5 |M-THSU 1.6 МАТН 
2.45 1.5* 20*| 1:4 |M-THSU 1.5* 21*| 1:5 |M4THS 
3:00 1:4 M-THSU 1:5 N-THS 
3:15 1.3* 22*| 1:3 M-THSU 1.5* 25*| 1:4 [M-THSI 
3:30 1.2 M-THSU 1:3 |N-THS 
3.45 1.2* 24*| 1.2 |M-THSU 1.3* 25*| 1.3|M-THSI 
4:00 1. 1 |M-THSU 1.3 |М-ТН5 
4.15 1.1* 25*| 1:2 M-THSU 1.3* 30*| 1:3|N-THS 
4:30 1:1 |M-THSU 1:2 N-THS 
4:45 1.1* 27*| 1:2 M-THSU 1.2* 30*| 1:2 |M-THS 
5:30 1:2 M-THSU 1:1 [M-THSUI 
5.45 1.2* 31*| 1.2 |M-THSU 1.1* 29*| 1.1]|M-THSU| 

NBC NBC NEWS DIGEST-M-F > 8.45 | 11,250 13.5|11,250 13.5 23 |11.4|M-F 9,000 10.8| 9,000 10.8 18 |10.8|M-F 
9:00 16.7 M & F 

А-41 U.S. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


/'elsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 ] 
TOTAL AUDIENCE | AVERAGE AUDIENCE AVERAGE AUDIENCE 


TOTAL AUDIENCE 


DAY WK TIME QUARTER| 
NETWORK/PROGRAM (YT) HOUR 


EVENING MONDAY -FRIDAY-CONTD 
NBC NBC NENS DIGEST-2-M-F 


HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLOS SHARE 


NBC TONIGHT SHOW п. 


2,750 3.3 17 


9.2 
8.1 
6.8 
5.6 
NBC DAVID LETTERMAN I 12.30- 1.00АМ 12.30| 3,330 4. 3.5 3,420 4.1 
12.45 3l 
THOR 12.30- 2.00AM 12.30| 4,750 5.7| 2,580 3.1 16 | 3.8 4,660 5.6 
EE MK 12.45 3.6* 15*| 3.4 
1:00 3.3 
1:15 3.1* 16*| 2.9 
1:30 2:6 
1:45 2.5* 16*| 2.4 
NBC DAVID LETTERMAN II 1.00- 1.30 1.00| 2,580 3.1| 2,250 2.7 18 2.8 2,580 3.1 
15 à 
NBC NBC NEWS OVERNIGHT -M-F > 1-30] 2,000 2.4] 1,500 1.8 16 29 1,670 2.0 
1:45 А 3 
2:00 1:8 
2.15 1:5 
—— — — О ——— 
2.30 1.5|FRI. 2.0|FRI. 
VARIOUS TIMES (SUS) 
DAY MONDAY-FRIDAY 
ABC ABC WORLD NEHS-MORN-600A(SUS) 6.00- 6.15AM 6.00 M-F M-F 
ABC ABC WORLD NEHS-MORN-615A(SUS) 6.15- 6.30АМ 6.15 M-F M-F 
ABC ABC WORLD NEWS-MORN-645A 6.45- 7.00AM 6.45 | 1,670 2.0| 1,580 1.9 16 | 1.9[М-Е 1,830 2.2| 1,670 2.0 18 | 2.0|M-F 
ABC ABC DAYTIME NEWSBRIEF-M-F 1.57- 1.59РМ 1.45 | 6,250 7.5| 5,910 7.1 25 | r.1|M-F 7,750 9.3| 7,410 8.9 28 | 8.9|M-F 
CBS CBS EARLY MORNING NEHS 30- 7.00АМ 6.30] 1,420 1.7| 1,080 1.3 16 | L.1|M-F 1,500 1.8| 1,170 1.4 17 | l.4|M-F 
6:45 1.4 M-F 1:5|M-F 
CBS. NEHSBREAK - 11,57 11,57-11,59АМ 11,45 | 5,410 6.5| 5,160 6.2 29 | 6.2|M-F 6,000 7.2] 5,660 6.8 27 | 6.8|M-F 
CBS NEHSBREAK - 3.57 3,57- 3.59PM 2,45] 5,160 6.2| 4,910 5.9 20 | 5.9 M-F 5,080 6.1| 4,660 5.6 17 | 5.6|M-F 
CBS CHILDRENS. MYSTERY THEATER(S) 2 4,90- 5,30PM 4.30 5,500 6.6| 3,580 4.3 11 | 4.1|TUE. 
4.45 4.0* 11*| 4.0|TUE. 
5.00 4.5 TUE. 
5.15 4.6* 12*| 4.8|TUE: 
NBC EARLY TODAY M-F 6.30- 6.55AM 6.30] 1,170 1.4| 920 1.1 10 | L.0|M-F 1,330 1.6| 1,000 1.2 12 | L.1|M-F 
6.45 1.4|M-F 1:5 [M-F 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8.25AM 8.25- 8.29AM 8.15 | 3,670 4.4| 2,670 3.2 21 | 3.2 3,920 4.7| 3,170 3.8 27 | 3.8 
ABC SCHOOLHOUSE ROCK-10.55AM 10.55-10.59AM 10.45 | 6,080 7.3| 5,250 6.3 28 | 6.3 5,910 7.1| 5,250 6.3 24 | 6.3 
ABC SCHOOLHOUSE ROCK-11.55AM 11.55-11.59AM 11.45 | 3,920 4.7| 3,250 3.9 17 | 3.9 4,250 5.1| 3,830 4.6 18 | 4.6 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 | 2,920 3.5| 2,420 2.9 19 | 2.9 2,170 2.6] 1,830 2.2 16 | 2.2 
CBS IN THE NEWS- 8.56AM 8.56- 8.59AM 8.45 | 2,750 3.3| 2,420 2.9 16 | 2.9 2,250 2.7| 1,670 2.0 11 | 2.0 
A-43 0.5. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OO 


^" Wielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS. 
WEEK 2 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


WK TIME 


DAY QUARTER| 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


NETWORK/PROGRAM 
DAY SATURDAY-CONT'D 


* (NY T.) HOUR 


(0) * 


CBS IN THE NEWS- 9.26AM 9.26- 9.29АМ 9.15 2,420 2.9 
CBS IN THE NEWS- 9.56AM 9.56- 9.59AM 9.45 3,920 4.7 
CBS IN THE NEWS-10.56AM 10.56-10.59AM 10.45 4,170 5.0 
CBS IN THE NENS-11.26AM 11.26-11.29AM 11.15 4,000 4.8 
CBS IN THE NEWS-11.56AM 11.56-11.59AM 11.45 4,660 5.6 
CBS IN THE NEWS-12.26PM 12.26-12.29PM 12.15 3,830 4.6 
CBS IN THE NEWS-12.56PM 12.56-12.59PM 12.45 3,830 4.6 
CBS IN THE NEWS- 1.26PM 1.26- 1.29PM 1.15 3,580 4.3 
NBC ASK NBC NELI5-8:28AM 8.28- 8.30AM 8.15 4,410 5.3 
МВС ASK NBC NEWS-8:58AM 8.58- 9.00AM 8.45 5,330 6.4 
NBC ASK NBC NEWS-10:28AM 10.28-10.30AM 10.15 4,830 5.8 
NBC ASK NBC NEWS-10:58AM 10.58-11.00АМ 10.45 5,080 6.1 
NBC ASK NBC NEHS-11:58AM 11.58-12.00NN 11.45 3,750 4.5 
NBC NBC SPORTS-30 ROCK 1 1.00- 1.18PM GRID 3,830 4.6 


1.15 
2 3.00- 3.18PM -GRID 
3.15 
— – —— — 
NBC NBC MAJOR LEAGUE GAME-2 1 4,00- 6.30PM -GRID | 10,830 13.0 4,080 4.9 16 |... 
6.45 `6 
DAY SUNDAY 
ABC USFL FOOTBALL 2 1.30- 5.02PM -GRID 11,500 13.8| 3,750 4.5 15) 
CBS IN THE NEWS=7.26AM-SUN(SUS) 7.26- Т.29АМ 7.15 
CBS IN THE NEHS-- 7.56AM -SUNSUS) 7.56- Т.59АМ 7.45 
NBC CELEBRATE AMERICA — 6,00AM(S) 1 6.00- 6.304 — 6.00 $00 ej 50 в 14 | .6 
6. й 
NBC CELEBRATE AMERICA — 6.30AM(5) 1 6,30- 7.00AM 6.30 580 „Т 580 "a is 
6.4% E 
A-45 0.5. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


00 55 — sss. _ 


